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Your Google Breakthrough
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Without Google –
What else is there:



Why Online Marketing = GOOGLE in 2022

Google Search

Your Google Breakthrough





1 Top Positions and owning your Market
The 6 Google Breakthroughs of 2020 to 2022
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The 6 Google Breakthroughs of 2020 to 2022
1 Top Positions and owning your Market



The 6 Google Breakthroughs of 2020 to 2022
2 Intelligent Ads



The 6 Google Breakthroughs of 2020 to 2022
3 Paying for Results – The Beginning of the End of Pay 
per Click



The 6 Google Breakthroughs of 2020 to 2022
4 The Power of Remarketing
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The 6 Google Breakthroughs of 2020 to 2022
5 YouTube

VIDEO



The 6 Google Breakthroughs of 2020 to 2022
5 YouTube



The 6 Google Breakthroughs of 2020 to 2022
5 YouTube



The 6 Google Breakthroughs of 2020 to 2022
6 The Power behind every successful Google 
Campaign – Your Landing Page







110% Increase



12 Advanced Google and YouTube Strategies for 2022

1 If using cost per click, move to Maximise 
Conversions.

Once you get 50 conversions, move to CPA bidding. 



12 Advanced Google and YouTube Strategies for 2022

2 For Ecommerce Maximise Conversion Value then 
Target ROAS



12 Advanced Google and YouTube Strategies for 2022

3 Don’t increase budgets by more than 20% at a time.



12 Advanced Google and YouTube Strategies for 2022

4 Combine Campaigns where possible to build larger 
audiences.



12 Advanced Google and YouTube Strategies for 2022

5 Match Types

Test phrase match, 
then expand to 
broad match. Aim 
for broad match to 
work if possible.



12 Advanced Google and YouTube Strategies for 2022

6 Set up and monitor impression share once per 
week



12 Advanced Google and YouTube Strategies for 2022

7 Get a third party to track your conversion tracking



12 Advanced Google and YouTube Strategies for 2022

8 On YouTube, consider combining audiences for UK 
and national campaigns



12 Advanced Google and YouTube Strategies for 2022

9 If you can give value to a conversion, consider 
testing ROAS bidding in Search.



12 Advanced Google and YouTube Strategies for 2022

10 If you’re on a limited budget, condense your spend 
into a shorter period of time and spend more to get 
to 30 to 50 conversions



12 Advanced Google and YouTube Strategies for 2022

11 Once Search is profitable take some of the profits 
and test Custom Intent campaigns on YouTube and 
Display.



12 Advanced Google and YouTube Strategies for 2022

12 Check out In 
Market audiences on 
www.thedisplaygrid.
com and if you’re 
category is there, 
test In Market ads 
on YouTube and 
Display.




