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Your Google
Breakthrough

The Demise of Facebook??
The rise of Google
And what it means for you
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Your Google Breakthrough

Why Online Marketing = GOOGLE in 2022
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Google Segh You Display NethOFK



RRRRRRRRRRRR

_ ‘ BREAKTHRUUGH e .
The 6 Google s

' ‘Breakthroughs of '
 2020t02022



The 6 Google Breakthroughs of 2020 to 2022
1 Top Positions and owning your Market

google_top_position.mp4




The 6 Google Breakthroughs of 2020 to 2022
1 Top Positions and owning your Market

' Edit ~ Details « Bid strategy « Automate ~ v
Campaign Budget ? Status ? Clicks 7 ¥ Impr. ? CTR!?
a UK 2017 $1,000.00/day Eligible 8.309 340,779 2.44%
Google searf: 7185 147, 4.86%
Top 7
Google search: 326 76, 0.43%
Other 2 \

Search partners: 710 25,493 2.79%

Top 2
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With responsive search ads, you enter multiple headlines and descriptions and
Google combines them into ads. (@

Final URL @

https://www.suite-world.co.uk/products/Chair_Centre/?subcat=Recliner%20Cha

Display path @
suite-world.co.uk / Reclining Chair /

15/15 0/15
Headlines 12/15 @

A Ideas based on your website and existing ads

-+ Recliner Chairs Manual -+ Chair Centre -+ Suite World

More ideas >

Sale - Recliner Chairs

22/30
Half Price Recliner Chairs

26/30
Free Delivery On Orders £399+

29/30
Order Online Today

18/30
0% Finance

10/30
Flexible Payments

17/30
Interest Free Credit

20/30
Immediate Delivery

18/30

Free Delivery, Free Disposal

The 6 Google Breakthroughs of 2020 to 2022
2 Intelligent Ads

18/30
Free Delivery, Free Disposal

28/30
Shop Recliner Sofas Online

26/30
Half Price Sale From £299

25/30
In Stock For Pre-Xmas Delivery

30/30
New headline

0/30

ADD HEADLINE

Descriptions 4/4 @ View ideas

Half Price Fabric & Leather Recliner Sofas & Chairs Free Delivery & Disposal

76/90
Elegant & Comfortable Chairs Available At Affordable Prices. Interest Free Cre

90 /90
Find Furniture From Top Brands Like Alstons, Sherborne, La-Z-Boy and More.

74 /90
Explore a Wide Range Of Fabulously Comfortable Chairs Available At Great Pri

80/90

v Ad URL options




3 Paying for Results - The Beginning of the End of Pay
per Click

Automated bid strategies
Maximize clicks »nal)
Maximize conversions
Maximize conversion value
Target impression share

| base

daign

-

Manual bid strategies

Manual CPC



4 The Power of Remarketing

] cross-channel-rm.mp4

@ britishvethospital.com R W = @ Incognito

+971 54 313 4050 ¢

Ve
VE J call+971 (4) 383-9438 24/7

Home myVET.club Pet Relocation Pet Boarding Tele-Consultations Gift Vouchers Join our Team Contact Us

BRITISH veterinary hospital, your pets' first choice for veterinary care

Experienced team of qualified vets & nurses run to the standards and clinical excellence and ethics set by the UK's Royal Veterinary College

[ call+971 (4) 383-9438

YOU CA! lPE; ADE

TO RECEIVE DISCOUNTS ' % h
UI ‘))) ‘ « ’ » ‘v";«\ ;. 4 &

Call today +971 (4) 383-9438 .




The 6 Google Breakthroughs of 2020 to 2022
5 YouTube




The 6 Google Breakthroughs of 2020 to 2022
5 YouTube

Google Ads Video campaigns

All campaligns >

t month 1-28F
H Overview £ 3 campaigns mor 28Feb2022 ~ < >
[a] ch campaign Recommendations p— 3 - .
; p mpaign status: Enabled JEDNEG RIS Q = m m O : "
oo Campaigns . 3 Y WRONTS 10 N paM
isplay campal
S Campai Eamed View- Shop visit
Ad groups O e Campaign Budget Status ‘y‘;c"" o & tmpr. Views  Viewrste  Avg. CPV Cost pebites through (data
u mpaigr <> <> <> <> <> <> conv. driven
ympaign <> <
* Ads &
D Video campaigns D ® Q YouTube I\ £100.00/day Limited by budget B Video 35%’:’29 ‘1151),‘684 _{2 342"" ) ‘cgoz‘ [?:033)5§ 5,00 7‘ i 0 ‘
* Videos X v 0 0
O e 3 vouTube IN-Market £50.00/day Uimited by budget 4 Video 1?5;2[52. wtsa ‘36'59\? " ‘gz{oa :1,§1g‘5-f - g i o‘ ’ '0101
K2 tocalca na » Landing pages ; 0 ;
O e ) YouTube Remarketing £100.00/day Eligible Video ,33'?05 .,.3'?.“, ‘20‘\ :1.,@‘8‘29 40.00 3
Audiences 2.2 E ) 0.00
Total: All enabled compaigns 556,677 216116 38.82% £5,656.36 18
B8 vour J-Market * Content 8.53%) (-8.88%) (-0.38%) (+0.70%) -37.93%)
A Total Account ® £1,166.10/day 9,934,512 236823 35.55% £002  £31,19313 a6
) YouTube INTENT * Settings 9.99%) (-8.58%) (179%  (+10.05%) 2.68%) 41.54%)

556,677 216116 38.82%

6 £5,656.36 I 18
[  YouTube Remarketic Change history e o | ) Ao

Total: Video campaigns (2 853 (-3.88%) (-0.38%) (+

= Show less 1-30f3
* Locations

* Ad schedule .

Total
£5,656.36

» Experiments .

Reporting is not carried out in real time. Time zone for all dates and times: (GMT) United Kingdom Time. Leam more
Some inventory may be provided through third-party intermediaries
You'll see Media Rating Council (MRC) accreditation noted in the column header's hover text for accredited metrics.

© Google, 2022



The 6 Google Breakthroughs of 2020 to 2022
5 YouTube

19:17 il T @
- o

~ Forwarded

< ®

hi, this might sound like a
very odd message but |
was hoping to reach Gary
from the advert. My 7 year
old son is obsessed with
your advert and we even
have to make sure we drive
past your store whenever
we go out. | was hoping to
be able to bring him in
store to meet you. Really
random | know but he's
Gary's and the store

\ !
'6 number 1 fan

It might sound odder to

know that 5or 6 kids c 18:16




6 The Power behind every successful Google
Campaign - Your Landing Page



ROSTRUP O@ Search Site
~
UREATE THE GRE Home  Whatwedo +  Whoweare v  Whoweworkwith ~ Blog

DEVELOPING PEOPLE ¥
T0 BUILD BETTER
BUSINESSES
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MAKE KINDNESS YOUR ENGAGEMENT IS ABOUT DON'T FEAR THE TOUGH
AUTHENTIC LEADERSHIP PEOPLE - NOT CONVERSATIONS



Talk to us toda 0
+44 7860 23'7y 010 Rl\ ST R U P REQUEST A CALLBACK

CREATE THE GREAT

DEVELOP YOUR PEOPLE FOR A BETTER ORGANISATION

GIVING YOUR LEADERS, MANAGERS AND TEAMS WHAT THEY NEED T0 SUCCEED

REQUEST A CALL BACK

Simply fill in your information below, and we will be
in touch to organise a call

Enter your name

Enter your email address

Enter your telephone number

YES PLEASE!
2




Talk to us toda 0
+44 7860 23'7y 010 Rl\ ST R U P REQUEST A CALLBACK

CREATE THE GREAT

DEVELOP YOUR PEOPLE FOR A BETTER ORGANISATION

GIVING YOUR LEADERS, MANAGERS AND TEAMS WHAT THEY NEED T0 SUCCEED

st 110% Increase

Simply fill in you
in touch

Enter your email address

Enter your telephone number

YES PLEASE!
2



1 If using cost per click, move to Maximise
Conversions.

Once you get 50 conversions, move to CPA bidding.



2 For Ecommerce Maximise Conversion Value then
Target ROAS



3 Don’t increase budgets by more than 20% at a time.



4 Combine Campaigns where possible to build larger
audiences.



5 Match Types

Test phrase match,
then expand to
broad match. Aim
for broad match to
work if possible.

For the keyword lawn mowing service,

Broad match

Ads may show on searches

that relate to your keyword.

awn aeration prices

Notation for inputting keywords

keyword

Loose matching

Keyword Match Types

Phrase match

Ads may show on
searches that include the
meaning of your keyword.

nre company to mow lawn

Notation for inputting keywords

“keyword”

Moderate matching

we can match the following queries (C.)

Exact match

Ads may show on searches
that are the same meaning
as your keyword.

Notation for inputting keywords

[keyword]

Tight matching



6 Set up and monitor impression share once per
week

Search Searchlost Search lost
impr. share IS (rank) IS (budget) [

10.99% 69.72% 19.29%

13.32% 71.51% 15.16%



7 Get a third party to track your conversion tracking



8 On YouTube, consider combining audiences for UK
and national campaigns



9 If you can give value to a conversion, consider
testing ROAS bidding in Search.



10 If you’re on a limited budget, condense your spend
into a shorter period of time and spend more to get
to 30 to 50 conversions



11 Once Search is profitable take some of the profits
and test Custom Intent campaigns on YouTube and
Display.



12 Check out In
Market audiences on
www.thedisplaygrid.
com and if you're
category is there,
test In Market ads
on YouTube and
Display.

A1

20

The Display Grid ¥ & &
File Edit View Data Tools Help

. Segment name (updated dec

[Segment name (updated dec 18 2019)

Display

/Apparel & Accessories

/Apparel & Accessories/Activewear

/Apparel & Accessories/Activewear/Running Apparel

/Apparel & Accessories/Activewear/Yoga Apparel

/Apparel & Accessories/Backpacks

/Apparel & Accessories/Costumes

/Apparel & Accessories/Eyewear

/Apparel & Accessories/Eyewear/Eyeglasses & Contact Lenses
/Apparel & Accessories/Eyewear/Sunglasses

/Apparel & Accessories/Formal Wear

/Apparel & Accessories/Formal Wear/Bridal Wear

/Apparel & Accessories/Formal Wear/Suits & Business Attire
/Apparel & Accessories/Handbags

/Apparel & Accessories/Hats

/Apparel & Accessories/Jewelry & Watches

/Apparel & Accessories/Jewelry & Watches/Fine Jewelry

/Apparel & Accessories/Jewelry & Watches/Fine Jewelry/Necklaces
/Apparel & Accessories/Jewelry & Watches/Watches

/Apparel & Accessories/Jewelry & Watches/Wedding & Engagement Rings
/Apparel & Accessories/Lingerie

/Apparel & Accessories/Luggage

/Apparel & Accessories/Men's Apparel

/Apparel & Accessories/Outerwear

/Apparel & Accessories/Pants

/Apparel & Accessories/Shirts & Tops

/Apparel & Accessories/Shoes

/Apparel & Accessories/Shoes/Athletic Shoes

/Apparel & Accessories/Shoes/Boots

/Apparel & Accessories/Shoes/Dress Shoes

/Apparel & Accessories/Socks

/Apparel & Accessories/Swimwear

/Apparel & Accessories/Underwear

/Apparel & Accessories/Wallets, Briefcases & Leather Goods
/Apparel & Accessories/Women's Apparel

/Arts & Crafts Supplies

/Autos & Vehicles

/Autos & Vehicles/Auto Parts & Accessories

/Autos & Vehicles/Auto Parts & Accessories/Auto Exterior Parts & Accessories
/Autos & Vehicles/Auto Parts & Accessories/Auto Interior Parts & Accessories

{7 SO 5/ UL PR P . PR, {10 MO | EA PO C T~ [UPUIDN. | N) SN

YES
YES
NO
NO
YES
YES
YES
NO
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES

e

Gmail
YES
YES
NO
NO
NO
YES
YES
YES
YES
YES
YES:
YES
YES
NO
YES
YES
YES
YES
YES
YES
YES
YES
YES
NO
NO
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES

e

Discovery Search

YES
YES
NO
NO
NO
YES
NO
NO
NO
YES
YES
YES
YES,
NO
YES
YES.
NO
YES
YES
YES
YES
YES
YES
NO
NO
YES
YES
YES
YES
NO
YES
NO
YES
YES
NO
YES
YES
YES
YES

e

YES
YES
YES
YES
NO
YES
YES
NO
YES
YES
YES
YES
YES
NO
YES
YES
YES
YES
YES
YES
YES
YES
YES
NO
NO
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES

e

E

F
Shopping
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES

YES
YES
YES
YES
YES
YES
YES
YES
YES
YES

YES
YES
YES
YES
YES
YES
YES

e

Video
YES
YES
YES
YES
NO
YES
YES
YES
YES
YES
YES
YES
YES
NO
YES
YES
YES
YES
YES
YES
YES
YES
YES
NO
NO
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES
YES

e
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