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HELLO…

WELCOME TO 30 DAYS TO 
FACEBOOK & INSTAGRAM 
PROFITS
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SEMINAR 2
WHAT WE'LL 
COVER...
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L O O K A L I K E  A U D I E N C E S1

P R O S P E C T I N G  C A M PA I G N S  –
I N T E R E S T  TA R G E T I N G  E T C .2

B I D D I N G  O P T I O N S  
& B U D G E T S

3

A D VA N C E D  A D  C R E AT I O N .4



WHAT IS A 
FACEBOOK PIXEL?
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I T ' S  A  S M A L L  P I E C E  O F  C O D E  
W H I C H  I S  A D D E D  T O  Y O U R  
W E B S I T E .  W I T H  T H E  P I X E L ,  Y O U  
C A N  B R I N G  B A C K  V I S I T O R S  O R  
F I N D  N E W  O N E S .

I T ' S  A N  A N A L Y T I C S  T O O K  T H A T  
A L L O W S  Y O U  T O  M E A S U R E  T H E  
E F F E C T I V E N E S S  O F  Y O U R  
A D V E R T I S I N G  &  U N D E R S T A N D  
C U S T O M E R  A C T I O N S  O N  Y O U R  
W E B S I T E .



HOW YOU CAN USE 
YOUR PIXEL:
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I T  L E T ' S  F A C E B O O K  M E A S U R E  
Y O U R  C O N V E R S I O N S .

1

• S U C H  A S  S A L E S  O R  L E A D S .  B Y  
P L A C I N G  A  P I X E L  O N T O  Y O U R  
" T H A N K  Y O U " P A G E S  S O  
F A C E B O O K  K N O W S  W H E N  
S O M E O N E  H A S  C O N V E R T E D .

• U N T I L  T H E P I X E L  I S  I N  P L A C E  
Y O U  C A N ' T  T E L L  F A C E B O O K  T O  
O P T I M I S E  Y O U R  C A M P A I G N  
F O R  C O N V E R S I O N S .

• Y O U  A L S O  C A N ' T  M E A S U R E  
Y O U R  C O N V E R S I O N S  A N D  
R E S U L T S . . . S O  F A C E B O O K  C A N ' T  
S T A R T  L E A R N I N G  H O W  T O  G E T  
T H E  M O S T  C O N V E R S I O N S  A T  
T H E  L O W E S T  P R I C E .



HOW YOU CAN USE 
YOUR PIXEL:

C A R D E L L  M E D I A

I T  L E T ' S  Y O U  S E R V E  
R E M A R K E T I N G  A D S  T O  P E O P L E  
W H O  V I S I T  Y O U R  
W E B S I T E / P A G E S .

2

• Y O U  C A N  R E M A R K E T  T O  P E O P L E  
W H O  T O O K  S P E C I F I C  A C T I O N S ,  
O R  N O  A C T I O N  A T  A L L .

• I F  T H E  P I X E L  I S  O N  Y O U R  S I T E  
F A C E B O O K  K N O W S  T H E  P E O P L E  
W H O  H A V E  V I S I T E D ,  T H E N  
A D D S  T H E M  T O  Y O U R  
R E M A R K E T I N G  A U D I E N C E .

I T  L E T ' S  Y O U  B U I L D  L O O K A L I K E  
A U D I E N C E S .

3

• T H I S  H E L P S  Y O U  F I N D  P E O P L E  
W H O  L O O K  L I K E  P E O P L E  W H O  
T A K E  S P E C I F I C  A C T I O N S  – E . G .  
S O M E O N E  W H O  P U R C H A S E D  A N  
I T E M .



LOOKALIKE 
AUDIENCES.

A
U

D
IE

N
C
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 S
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P
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THE BASICS.



U S E  T H E  F A C E B O O K P I X E L  T O  
M A K E  L O O K A L I K E  A U D I E N C E S  O F  
Y O U R  C U S T O M E R S .

2
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U P L O A D  L I S T S  T O  C R E A T E  
L O O K A L I K E  A U D I E N C E S  O F  Y O U R  
C U S T O M E R S .

1

LOOKALIKE 
AUDIENCES 
SETUP STEP 
BY STEP.

S E T U P  Y O U R  L O O K A L I K E  
C A M P A I G N S3



B U I L D  L O O K A L I K E  A U D I E N C E S  
F R O M  Y O U R  W E B S I T E  V I S I T O R S  
( P I X E L ) .

2
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E M A I L  L I S T S .  
U P L O A D  C U S T O M E R S / L E A D S  I N T O  
F A C E B O O K  A N D  C R E A T E  
L O O K A L I K E  A U D I E N C E S  F R O M  
T H O S E  L I S T S .

1

THERE ARE TWO 
WAYS TO SET UP 
LOOKALIKES ON 
FACEBOOK...



K

C L I C K  T H E  9  D O T S  I N  A D S  M A N A G E R .
P R E S S  A U D I E N C E S .

UPLOADING YOUR EMAIL LIST TO MAKE LOOKALIKES OF YOUR CUSTOMERS- STEP BY STEP.



K

C R E A T E  A U D I E N C E
C R E A T E  C U S T O M  A U D I E N C E .

PREPARING YOUR EMAIL LIST...



K

W E B S I T E  P I X E L  R E M A R K E T I N G
U P L O A D  A N  E M A I L  L I S T  R E M A R K E T I N G .

PREPARING YOUR EMAIL LIST...



K PREPARING YOUR EMAIL LIST...



K PREPARING YOUR EMAIL LIST...



K YOUR NEW EMAIL LIST AUDIENCE COMPLETED...



K LOOKALIKE AUDIENCE SETUP FROM AN EMAIL LIST OR REMARKETING AUDIENCE.

N A V I G A T E  T O  A U D I E N C E S

C H O O S E  E I T H E R  E M A I L  L I S T  O R  W E B S I T E  P I X E L  A U D I E N C E S

C L I C K  T H E  A U D I E N C E  A N D  C H O O S E  C R E A T E  L O O K A L I K E  I N  T H E  D R O P D O W N M E N U .



K LOOKALIKE AUDIENCE SETUP



I N  T H E  U K ,  A  1 %  A U D I E N C E  M A Y  
E N D  U P  B E I N G  T O O  S M A L L .
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T H E  M A I N  A U D I E N C E S  S I Z E S  W E  
T E S T  A R E  B E T W E E N  1 ,  3  &  5 %

LOOKALIKE 
AUDIENCE SIZE.

I F  Y O U ' R E  T A R G E T I N G  A  V E R Y  
L O C A L  A U D I E N C E  Y O U ' R E  L I K L E Y  
T O  N E E D  A  L A R G E R  L O O K A L I K E  %

Y O U  C O U L D  T E S T  D I F F E R E N T  
A U D I E N C E  S I Z E S  I N  T H E  S A M E  A D  
S E T :

• 1 %

• 1 - 2 %  ( B Y  U S I N G  A  2 %  
A U D I E N C E  A N D  E X C L U D I N G  1 % )

• 2 - 3 %  ( B Y  U S I N G  A  3 %  
A U D I E N C E  A N D  E X C L U D I N G  
2 % ) .



I T ' S  A  R A N G E  F R O M  1 - 1 0 %
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Y O U  C H O O S E  T H E  S I Z E  O F  Y O U R  
L O O K A L I K E  A U D I E N C E  B Y  
D E C I D I N G  T H E  P E R C E N T A G E  Y O U  
W A N T  T H A T  L O O K S  M O S T  L I K E  
Y O U R  C U S T O M E R S .

LOOKALIKE 
AUDIENCE SIZE.

1 %  I S  T H E  M O S T  R E L E V A N T  A N D  
S H O U L D  G E T  T H E  B E S T  
R E S P O N S E .

I T ’ S  A  P L A Y O F F  B E T W E E N  S I Z E  O F  
A U D I E N C E  A N D  C O N V E R S I O N  
R A T E S .

F O R  Y O U R  F I R S T  L O O K A L I K E ,  T E S T  
1 %



K LOOKALIKE AUDIENCE SETUP – HOW IT WILL LOOK.



K LOOKALIKE AUDIENCE AD SET SETUP...



K LOOKALIKE AUDIENCE SETUP - VIDEO



CUSTOMER LOOKALIKES
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LOOKALIKE 
AUDIENCE 
OPTIONS

A L L  C U S T O M E R S

H I G H E S T  VA L U E  C U S T O M E R S

C U S T O M E R S  W H O  B U Y  S P E C I F I C  
P R O D U C T S

M O S T  R E C E N T  C U S T O M E R S  ( I F  YO U  
H AV E  A  L A R G E  L I S T )

L E A D S



WEBSITE VISITOR LOOKALIKES
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LOOKALIKE 
AUDIENCE 
OPTIONS B U Y E R S

L E A D S  

S H O P P I N G  C A R T  V I S I T O R S

T O P  2 5 %  O N  W E B S I T E

A L L  O F  T H E  A B O V E  7 ,  3 0  &  1 8 0  D AY S .



INTEREST
TARGETING 
AUDIENCES

A
U

D
IE

N
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E
T

U
P
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THE BASICS.



Y O U  C A N  A L S O  A D D  I N  T H E I R  
B E H A V I O U R ;
H O W  D O  T H E Y  S P E N D ?  
D I D  T H E Y  S P E N D  R E C E N T L Y ?
T H E I R  I N C O M E  L E V E L ,
T H E I R  J O B  T I T L E ,
T H E I R  D E V I C E S  E T C .

2
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F I N D  P E O P L E  B A S E D  O N  T H E I R  
I N T E R E S T S ,  H O B B I E S  A N D  O R  
W H E R E  T H E Y  S P E N D  T I M E - B U I L D  
A  P I C T U R E  O F  T H E  T A R G E T  
A U D I E N C E .

1

WHAT IS INTEREST 
TARGETING?



K INTEREST CATEGORIES:



K INTEREST CATEGORIES:



K INTEREST CATEGORIES:



K INTEREST CATEGORIES:



K INTEREST CATEGORIES:



K INTEREST CATEGORIES:



K INTEREST CATEGORIES:



K INTEREST CATEGORIES:



K INTEREST AUDIENCE SETUP VIDEO – B2B EXAMPLE



K INTEREST AUDIENCE SETUP VIDEO – E-CCOMMERCE EXAMPLE



K INTEREST AUDIENCE SETUP



K INTEREST AUDIENCE SETUP



K INTEREST AUDIENCE SETUP



K INTEREST AUDIENCE SETUP



K INTEREST AUDIENCE SETUP



BIDDING OPTIONS 
& BUDGETS.

A
C

C
O

U
N

T
 S

E
T

U
P
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THE BASICS.



K BIDDING & BUDGET SETUP



K BIDDING & BUDGET SETUP



K BIDDING & BUDGET SETUP



ADVANCED 
AD CREATION.

A
D

 D
E

S
IG

N
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THE MESSAGE MATTERS.



“
WHAT TO 
THINK 
ABOUT
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WHO ARE YOUR BUYERS?
• DID YOU SOLVE THEIR

PROBLEM?

• IT 'S  ESSENTIAL  TO CAPTURE YOUR 
AUDIENCE WITH THE RIGHT MESSAGE.

HOW DID YOU SHOW UP?

YOUR MESSAGE

• ARE YOUR DESIGNS AND 
LAYOUT SUITABLE  FOR 
YOUR AUDIENCE?



K
AD DESIGN SETUP – STEP BY STEP.

P R I M A R Y  T E X T
W H A T  D O  Y O U  W A N T  T O  S A Y  A B O U T  
Y O U R  A D ?

6 M A I N  S T E P S :

H E A D L I N E  T E X T
W R I T E  A  C A T C H Y  H E A D L I N E  F O R  Y O U R  
A D S

D E S C R I P T I O N  T E X T
N O T  E S S E N T I A L . . . G I V E E X T R A  I N F O

W E B  A D D R E S S
A D D  Y O U R  L A N D I N G  P A G E  U R L

C A L L  T O  A C T I O N  B U T T O N
P I C K  T H E  M O S T  R E L E V A N T .

A D  D E S I G N
A D D  Y O U R  I M A G E S / V I D E O



K
AD DESIGN SETUP – STEP BY STEP.

WHAT DO YOU WANT TO SAY 
ABOUT YOUR AD?

6 M A I N  S T E P S :
P R E V I E W  Y O U R  A D . . .

S T E P  1 - A D  D E S I G N - M O S T  
I M P O R T A N T  A S P E C T .
A D D  Y O U R  I M A G E S / V I D E O

C H O O S E  T H E  T Y P E  O F  D E S I G N  Y O U  
T H I N K  S U I T S  Y O U R  
C U S T O M E R S / B U S I N E S S  T H E  M O S T .  
A D D / C R E A T E U S I N G  T H E S E  B U T T O N S .

T H I N K  A B O U T  C O L O U R ,  S C R O L L  
S T O P P I N G  D E S I G N S  &  G E T T I N G  T H E  
M E S S A G E  A C R O S S  I N  T H E  F I R S T  F E W  
S E C O N D S / I N  T H E  I M A G E .

T E S T I M O N I A L S  &  R E A L  L I F E  
I M A G E S / D E S I G N S / P E O P L E  T E N D  T O  
W O R K  W E L L  F O R  S O M E  B U S I N E S S E S .

N O  M O R E  T H A N  2 0 %  T E X T  A L L O W E D .  
U S E  T O O L :

WWW.FACEBOOK.COM/ADS/TOOLS/TEXT_OVERLAY



K
AD DESIGN & TEXT – STEP BY STEP.

S T E P  2 - P R I M A R Y  T E X T
W H A T  D O  Y O U  W A N T  T O  S A Y  
A B O U T  Y O U R  A D ?

6 M A I N  S T E P S :

W R I T E  A  C A T C H Y  H E A D L I N E  F O R  
Y O U R  A D S  – G E T  T H E  M E S S A G E  
A C R O S S  E A R L Y  O N  T O  A T T R A C T  
T H E  R I G H T  P E O P L E .

T H I S  H A S  T O  B E  I N  L I N E  W I T H  
F A C E B O O K S  P O L I C I E S

D I D  Y O U  C O N S I D E R  A D D I N G  
T E S T I M O N I A L S  A T  T H E  E N D  O R  A  
U R L ?  T E S T  L O N G  &  S H O R T  F O R M  
T E X T

C O N S I D E R  U S I N G  R E L E V A N T  
E M O J I ' S  T O  D R A W  A T T E N T I O N



K
AD DESIGN & TEXT – STEP BY STEP.

S T E P  3 - H E A D L I N E  T E X T
W R I T E  A  C A T C H Y  H E A D L I N E

6  M A I N  S T E P S :

Y O U  C A N  R E P L I C A T E  T H E  M A I N  
F O C U S  " S A L E  3 0 - 4 0 % "

Y O U  C A N  A D D  P R I C E S  H E R E ,  O R  
A N O T H E R  W A Y  O F  C A T C H I N G  T H E  
E Y E  O F  Y O U R  V I S I T O R S .

L I M I T E D  T E X T  S O  G E T  T H E  
M E S S A G E  A C R O S S  I N  A  F E W  
W O R D S - S I Z E  C H A N G E S  O N  
D I F F E R E N T  P L A T F O R M S - M A K E  I T  
V I S I B L E .

C O N S I D E R  U S I N G E M O J I ' S  T O  
D R A W  A T T E N T I O N .



K
AD DESIGN & TEXT – STEP BY STEP.

S T E P  4 - D E S C R I P T I O N  T E X T
E X T R A  I N F O ?

6  M A I N  S T E P S :

A  S M A L L  S P A C E  T O  A D D  M O R E  
I N F O  I F  Y O U  W I S H .

F O C U S  O N  A S P E C T S  T H A T  
S T R E N G T H E N  T R U S T / T H E  
B U S I N E S S / F A C T S / A N Y T H I N G  T H E Y  
W O U L D  B E N E F I T  F R O M  
K N O W I N G .

I T ' S  N O T  V I S I A B L E  O N  A L L  
P L A T F O R M S ,  I T ' S  A L S O  N O T  
E S S E N T I A L .



K
AD DESIGN & TEXT – STEP BY STEP.

S T E P  5 - W E B  A D D R E S S .

6  M A I N  S T E P S :

A D D  Y O U R  L A N D I N G  P A G E  U R L .

T H I S  H A S  T O  C O M P L Y  W I T H  
F A C E B O O K S  P O I L I C Y  R U L E S  T O O .



K
AD DESIGN & TEXT – STEP BY STEP.

S T E P  6 - C A L L  T O  A C T I O N .

6  M A I N  S T E P S :

C H O O S E  T H E  B U T T O N  T H A T  I S  
M O S T  R E L E V A N T  T O  Y O U R  A D  
F R O M  T H E  D R O P D O W N  M E N U .



K
AD EXAMPLES

5 M A I N  S T E P S :

Y O U  C A N  R E P L I C A T E  T H E  M A I N  
F O C U S  " S A L E  3 0 - 4 0 % "

Y O U  C A N  A D D  P R I C E S  H E R E ,  O R  
A N O T H E R  W A Y  O F  C A T C H I N G  T H E  
E Y E  O F  Y O U R  V I S I T O R S .

L I M I T E D  T E X T  S O  G E T  T H E  
M E S S A G E  A C R O S S  I N  A  F E W  
W O R D S - S I Z E  C H A N G E S  O N  
D I F F E R E N T  P L A T F O R M S - M A K E  I T  
V I S I B L E .

C O N S I D E R  U S I N G  R E L E V A N T  
E M O J I ' S  T O  D R A W  A T T E N T I O N



K
AD EXAMPLES

5 M A I N  S T E P S :

Y O U  C A N  R E P L I C A T E  T H E  M A I N  
F O C U S  " S A L E  3 0 - 4 0 % "

Y O U  C A N  A D D  P R I C E S  H E R E ,  O R  
A N O T H E R  W A Y  O F  C A T C H I N G  T H E  
E Y E  O F  Y O U R  V I S I T O R S .

L I M I T E D  T E X T  S O  G E T  T H E  
M E S S A G E  A C R O S S  I N  A  F E W  
W O R D S - S I Z E  C H A N G E S  O N  
D I F F E R E N T  P L A T F O R M S - M A K E  I T  
V I S I B L E .

C O N S I D E R  U S I N G  R E L E V A N T  
E M O J I ' S  T O  D R A W  A T T E N T I O N



K
AD EXAMPLES

5 M A I N  S T E P S :

Y O U  C A N  R E P L I C A T E  T H E  M A I N  
F O C U S  " S A L E  3 0 - 4 0 % "

Y O U  C A N  A D D  P R I C E S  H E R E ,  O R  
A N O T H E R  W A Y  O F  C A T C H I N G  T H E  
E Y E  O F  Y O U R  V I S I T O R S .

L I M I T E D  T E X T  S O  G E T  T H E  
M E S S A G E  A C R O S S  I N  A  F E W  
W O R D S - S I Z E  C H A N G E S  O N  
D I F F E R E N T  P L A T F O R M S - M A K E  I T  
V I S I B L E .

C O N S I D E R  U S I N G  R E L E V A N T  
E M O J I ' S  T O  D R A W  A T T E N T I O N



K

OPTIMISE.

Capturing your audience in the right 
places, in the right way.

O P T I M I S I N G  P L A T F O R M S  C O R R E C T L Y .
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O
VE

RV
IE

W
1

2

A D VA N C E D  S T R AT E G I E S3

SEMINAR 3
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R E P O R T I N G - W H AT  T O  L O O K  F O R  
O N  T H E  C O N S O L E .

I N S TA G R A M



K



K

UPGRADE

TO UPGRADE TO BECOME A CARDELL 
MEDIA CLIENT.

CONTACT:
HOLLIE@CARDELLMEDIA.COM
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3 0  D A Y S  T O  F A C E B O O K &  I N S T A G R A M  P R O F I T S


