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BIDDING OPTIONS 
AND PAYING FOR 
CONVERSIONS



BIDDING OPTIONS

The most important trend in Google Ads is the move 
away from Pay per Click to paying for Conversions



BIDDING OPTIONS

When you pay for Conversions, Google uses its Artificial Intelligence 
to work out who is most likely to convert and chooses whether to 
serve your ads and how much to bid accordingly.

To do this, it uses:

1 The information it has on its users

2 Your conversion history
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BIDDING OPTIONS

Target CPA lets you set a cost per action and Google will 
optimise for that. This can be a cost per sale, lead or enquiry.



BIDDING OPTIONS

Target ROAS stands for Target Return on Ad Spend. It is 
used mostly in Google Shopping and lets you specify the 
percentage return on ad spend that you want.



BIDDING OPTIONS

Maximise Clicks means that Google will aim to get you the 
largest number of clicks by targeting people likely to click, 
regardless of conversions.



BIDDING OPTIONS

Maximise Conversions gets you the most Conversions within 
your budget
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THE GOLDEN RULES OF COST PER 
CONVERSION BIDDING
1 Google needs 30 to 50 conversions to start learning 
properly. So use manual cost per click (with enhanced CPC 
enabled) until you get to that number of conversions
2 You can see fluctuating results in the first few weeks of 
CPA campaigns. Cash flow allowing, be patient.
3 CPA bidding is not perfect and is improving all the time.  
Some advertisers still prefer controlling the campaign with 
manual CPC and enhanced CPC and making the campaign 
changes themselves.



REMARKETING



1) Remarketing is the Only Way to Continue 
Communicating With Non-Customers Who 
Have Visited Your Website
� With Remarketing, you can stay in front of 

them for up to 18 months

WHY REMARKETING?



2) Remarketing Gives the Impression That 
You’re Everywhere
� This is particularly powerful for local 

businesses
� When people in your area go to a 

national website and see your ads, it 
gives the impression that you’re 
everywhere

WHY REMARKETING?



3) Remarketing Tracks Customers Based 
on Behaviour
� You can target people who have been 

to specific pages on your website
� You could have a separate 

Remarketing list for people who have 
bought from you

WHY REMARKETING?



4) Remarketing is Great for Companies 
with a Long Lead Time
� Example: high-end bathroom company

o It could be one to six months between 
someone visiting their website and actually 
doing business with them

o With Remarketing, the company can keep 
serving them banner ads in the interim

WHY REMARKETING?



5) Remarketing Bypasses Email
� The challenges of Email Marketing:

o Delivery
o Open Rates
§ Can be as low as 10% to 25%

WHY REMARKETING?



There are Three Distinct Groups to 
Target with Remarketing Campaigns:

� Customers
� Google Ads Visitors
� Other Non-Customers
Watch the Bonus video for the full guide 
to creating Remarketing Ads.

WHY REMARKETING?
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CUSTOM INTENT AUDIENCES

Custom Intent audiences let you serve Display and You Tube 
Ads to people who have searched for your keywords and not 
clicked on your ads.
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IN MARKET 
AUDIENCES



IN MARKET AUDIENCES –
THEDISPLAYGRID.COM



IN MARKET AUDIENCES



IN MARKET AUDIENCES



IN MARKET AUDIENCES



IN MARKET AUDIENCES



IN MARKET AUDIENCES



IN MARKET AUDIENCES



DYNAMIC KEYWORD 
INSERTION



DYNAMIC KEYWORD INSERTION

If you have several keywords in an ad group 
(this is particularly useful if you have large 
numbers of keywords in an ad group) you can 
write your ad so that Google will serve up the 
keyword in the headline.



DYNAMIC KEYWORD INSERTION
Suppose you have an ad group where the main 
keyword is:
� IT Jobs

But you also have 20 related keywords such as:
� IT Jobs UK
� IT Jobs USA
� IT Jobs Canada

Dynamic Keyword Insertion will insert whichever 
keyword is searched for as the headline of your 
ad. This will make it more relevant and will 
normally increase CTR.



DYNAMIC KEYWORD INSERTION

In this example, we would set up Dynamic 
Keyword Insertion by writing the headline in the 
following way:
� {KeyWord:Alt IT Jobs}

If the Keyword is too long for the headline, it will 
default to whatever you typed in originally (in this 
case, IT Jobs)



DYNAMIC KEYWORD INSERTION



BING/YAHOO



PAY PER CLICK ADVERTISING WITH 
BING/YAHOO

Once you have a successful campaign on 
Google, it is normally worth rolling it out on 
Bing/Yahoo. 



PAY PER CLICK ADVERTISING WITH 
BING/YAHOO



Key points on Advertising with Yahoo / Bing:
� Advertising on Yahoo and Bing is covered by Bing Ads 

(run by Microsoft)

� In the UK, Bing / Yahoo covers about 10% of the Market
� In the US, Yahoo and Bing have a higher share of the 

Market than the UK
� Yahoo and Bing same type of system as Google - You 

are rewarded for a high click-through rate

PAY PER CLICK ADVERTISING WITH 
BING/YAHOO



Key points on Advertising with Yahoo / Bing:
� All of the principles involving the use of keywords applies 

here, too

� They can be slower with updates, and some of it is done 
by people

� It is possible that Yahoo produces a higher quality lead 
for some markets in some countries

PAY PER CLICK ADVERTISING WITH 
BING/YAHOO



Key points on Advertising with Yahoo / Bing:
� Bing / Yahoo tends to be less competitive than Google 

(it’s smaller ,so less people use it.) So if you have an 
effective PPC and Website Conversion strategy, you 
should be able to significantly out perform the 
competition on Yahoo

PAY PER CLICK ADVERTISING WITH 
BING/YAHOO
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IF YOU WANT US TO DO IT ALL 
FOR YOU

Internet@CardellMedia.com
(Course investment counts towards Management Fees)

mailto:Internet@CardellMedia.com
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