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WELCOME

Members Hub:
https://www.cardellmedia.com/fbmastery-hub/

Any Questions:
https://www.facebook.com/groups/CardellVIP/

VIP Membership Questions:
Loida@CardellMedia.com



The 7 Principles
Of Facebook
Success




The 7 Principles of Facebook Success

1. Reach X Artificial Intelligence/ Machine Learning X Massive
Inventory

Lookalike Audiences
Learning from Conversions
Targeting

Increasing Sales to Existing Customers through sophisticated
Remarketing

S SN S

%

Remarketing to get new Customers

Beyond Facebook - Instagram, Messenger, Audience
Network

>~



Today’s Seminar

 How to set up a Facebook Business Account

* Creating your first Campaign from start to finish
 How to create a Lookalike audience

* Conversion Goals

* Bidding Options

* Placement Options



GETTING STARTED

Email or Phone Password

facebook CE

Next time you log in, click your picture. X Create a I"Iew aCCOU nt

To remove an account from this page, X
click here. ’ It’s free and always will be.

&

Birthday

28 & Nov 4! 1993 & Whydoineedioprovide my

date of birth?

Add Account

Female Male

Terms. Le

Espanol Frangais (France) Italiano Uetuviy Romand Portugués (Brasil) Deutsch

Sign Up | Messenger F eboc V e Find Friends People Pages

Groups am  Local Create a¢ f Developers  Careers

Login he




HOW TO CREATE A BUSINESS
ACCOUNT



HOW TO CREATE A BUSINESS ACCOUNT

1 = @

n Business Manager CREATE ACCOUNT

Business Manager

&z ® “s ;
.:_.-E v .'ﬁll”

e

Why choose Business Manager?

https://business.facebook.com



HOW TO CREATE A BUSINESS ACCOUNT

Create your Business Manager
account

Add your basic business information. Nothing from your personal
Facebook profile will be shown to people in your Business Manager
account.

Your business and account name

CardellMedia.co.uk

This should match the public name of your business as it will be
visible across Facebook. It can't contain special characters.

Your name

Chris Cardell

Your business email address

fomastery@cardellmedia.co.uk

This should be the one you use to conduct company business. We'll
send notifications about your business to this email address.




HOW TO CREATE A BUSINESS ACCOUNT

Add your business details

Add business details for the local office from which you're
operating your business.

Country
United Kingdom

Street address €

1 northumberland Avenue

Street address 2/locality

Town/City County/Region

London London

Postal code Business phone number ©

WC2N 5BW 0330 097 2882

Website

http://www.cardellmedia.co.uk

Business use

This account primarily uses Facebook tools or data to:
e Promote its own goods or services

Provide services to other businesses

Submit




HOW TO CREATE A BUSINESS ACCOUNT

@ Reply @ Reply Al #» Forward 3§ v

: Confirm your business email address
CardeIIMedla.co.uk has been From: Facebook <notification@facebookmail.com>

created! Sent: Wed, Nov 28, 2018 at 4:50 pm
To: Chris Cardell

=< Confirm your email address 0 Images not displayed. SHOW IMAGES | ALWAYS SHOW IMAGES FROM THIS SENDER

Click the link sent to fbomastery@cardellmedia.co.uk to receive
full access to this account.

Business Manager

Please confirm your email address

Please click the link below to confirm that your email address for CardellMedia.co.uk should
be updated to fomastery@cardellmedia.co.uk.

Confirm Now




HOW TO FIND AD ACCOUNT ID

\ (& & https://www.facebook.com
KBl = siling

Chris Cardell (3380949869919... =

Account: Chris Car&

Transactions w Last 30 days = Filters = Search v

Date billed € Transaction ID © Payment method ©

You have no bills during this time.

If you don’t know your Ad Account ID goto:
facebook.com/adsmanager/ and then to find your ID either look Iin
address bar after act=or in the dropdown list.



HOW TO ASSOCIATE AN AD ACCOUNT

n = Business Settings

A users

B People Chris Cardell #
i o R Email address: fbmast

&= Partners
Role: Admin

& Accounts ( Chris Cardell

Assigned assets
= Pages

Ad accoun Pages

Apps
Ad accounts

Instagram accounts
Line of business Properties

Projects
] Catalogues

Data sources
Apps
Brand safety

Registrations

Integrations




HOW TO ASSOCIATE AN AD ACCOUNT

A} Users

R People

&% Partners

& Accounts

Pages

CardellMedia.co.uk doesn't have any ad accounts yet.

Apps
Instagram accounts
Line of business

Project
. Manage Your Ad Accounts

Data sources All of the ad accounts that you've added to Business Manager will be listed here. Click on any ad account to see and manage the people who need access, or to adjust their roles.

Brand safety
Registrations

Integrations




HOW TO ASSOCIATE AN AD ACCOUNT

Add an ad account

Add an ad account if your business will control campaigns and billing for this ad account. If you E nte r You r Ad
work for an agency, you should request access to your client's ad account instead. Accou nt I D a n d
Adding an ad account moves it into Business Manager. Going forwards, only your business will CliCk “Ad d Ad

be able to assign permissions to this account. Once you've added an ad account in Business
Manager, you can't remove it. ACCO u nt »
Ad account ID| 338094986991924|

Cancel Add Ad Account




HOW TO ASSOCIATE AN AD ACCOUNT

Add an ad account

Important! If you
haven’t spent on
et astrbotpimspitosbrasnsaditpashidprsshysmaatd s iy your Ad Account
Business Manager instead. °
you cant add it to
ok fon ey Yo o vt aeemes o honte o6 mesount e business manager,
N MU S O BRSSO RIS SOGAT A if so you are best
:‘ea::Igeet: :zzlir;:.irr:::::i:.o this account. Once you've added an ad account in Business Creatl ng a new ad
stscccut )| Eao0eIoRReRI account from

business manager.

Cancel Add Ad Account




HOW TO CREATE AN AD ACCOUNT



HOW TO CREATE AN AD ACCOUNT

Business Settings

e Add a Cover Photo

Add extra security to your account

We want to keep your account secure. Here's what you can do right now to
. help prevent the wrong people from logging in.

Add Security Remind Me Later

Cardellmedia
Limited

https://business.facebook.com



HOW TO CREATE AN AD ACCOUNT

n — Business Settings

A] users Ad accounts + Add i

R People Add an ad account

ter by name or 1D Your business will control campaigns and billing
as Partners for this ad account. Claiming an ad account
moves it into Business Manager.

& Accounts
Request Access to an Ad Account

™ Pages Your business needs to use this ad account on
behalf of another business. For example, you

@: Ad accounts work for an agency and the ad account belongs
to a client. The ad account will still belong to its
current owner.

unt advertiser, Ad ac

Apps

Instagram accounts J Create a New Ad Account

You need a new ﬂ"account for your business.
Line of business Your req

Projects




HOW TO CREATE AN AD ACCOUNT

Create New Ad Account

Advertising on behalf
of

Time zone (GMT+00:00) Europe/London «

Cardellmedia Limited «

Currency USD — US Dollar =
Payment methodNo payment methods available

Cancel

By creating an ad account, you agree on behalf of Cardellmedia Limited as its authorised
representative to Facebook's Terms, including the payment terms for the selected payment method.




HOW TO OPEN YOUR AD ACCOUNT

& & https://business.facebook.com

= Business Settings . CardellMedia.co.uk w ‘ - Q (2]

m Users Ad accounts details View History | Deactivate

B People a Cardellmedia.co.uk #

1D

& Partners
Owned by: CardellMedia.co.uk (2117534988462344)

& Accounts - E Cardellmedia.co.uk Currency; WSO
Time zone: Europe/London

Pages View Payment Methods

Assigned people and partners Add People Assign Partner
Apps
Instagram accounts

Line of business Partners .
Chris Cardell (me) Ad account admin

Projects
Data sources
Brand safety
Registrations

Integrations

Payments
Security Centre

Requests




CREATING YOUR FIRST CAMPAIGN
- HOW TO CREATE LOOKALIKE AUDIENCES
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HOW TO CREATE AN AUDIENCE

There are two ways to create lookalike audiences

1. Upload your Customer list to Facebook
2. Build a list from visitors to your website



HOW TO CREATE AN AUDIENCE

floen Q] @cre von

# Compose Post B Photo/Video Album B¢ Live Video
Chris Cardell

ﬁ News Feed

° Messenger

Explore B Photo/Video 8 Tag friends = Feeling/Activ...

n Welcome

@ Groups

p Pages
B Events Welcome to Facebook

& Friend lists Get started by adding friends. You'll see their

+ See more...

videos, photos and posts here.
Create
Ad - Page - Group - Event

Fundraiser m




HOW TO CREATE AN AUDIENCE

@ # Ads Manager - Creation

<« = C & https://www.facebook.com

n = Ads Manager

4+ Create & manage ali Measure & report 22 Assets £+ Settings

Ads Manager Ads Reportin Audienc

Your can’t create Audiences without a Business Account



HOW TO CREATE AN AUDIENCE

n = Audiences

Chris Cardell (3380949869919... w

New! Use LTV for better-performing loo

Include LTV in a Custom Audience Create a lookalike

Create a Cus

Reach the People Who Matter to You

Learn More

Custom Audiences
Connect with the people who have already shown an interest in iness or product with Custom
Audiences. You can create an audience from your , website traffic or mobile app.

Create a Custom Audience

Lookalike Audiences

Reach new people who are similar to audiences you already care about. You can create a lookalike
audience based on people who like your Page, conversion pixels or any of your existing Custom
Audiences.

Create a Lookalike Audience

Saved audience
Save your commonly used targeting options for easy reuse. Choose your demographics, interests and
behaviours, then save them to reuse in future ads.

Create a Saved Audience




HOW TO CREATE AN AUDIENCE

There are two ways to create lookalike audiences

1. Upload your Customer list to Facebook
2. Build a list from visitors to your website



1. UPLOAD YOUR CUSTOMER LIST
TO FACEBOOK



HOW TO CREATE AN AUDIENCE

Create a Custom Audience

How do you want to create this audience?

Customer file
Use a customer file to match your customers and prospects with people

on Fac@ook and create an audience from the matches. The data will be
hashed prior to upload.

Website traffic

Create a list of people who visited your website or took specific actions
using Facebook pixel.

App activity
Create a list of people who launched your app or game, or took specific
actions.

Offline activity | UPDATED |

Create a list of people who interacted with your business in-store, by
phone or through other offline channels.

Engagement | UPDATED |

Create a list of people who engaged with your content on Facebook or
Instagram.

Cancel




HOW TO CREATE AN AUDIENCE

Create a Custom Audience

Customer file

Add customers from your own file or copy and paste data

Use your customers' information to match them with people on Facebook.

&

Import from MailChimp

Import email addresses directly from this third-party connection by
providing your login credentials.

Customer file with lifetime value (LTV)

Include LTV for better-performing lookalikes | NEw |

Use a file with LTV to create a lookalike that is more similar to your most
valuable customers.




HOW TO CREATE AN AUDIENCE

Create a Custom Audience

Do not upload +»

Do not upload +

Country

Do not upload
Do not upload
Do not upload
Do not upload
Do not upload
Do not upload

Do not upload

Do not upload

8 columns have been mapped and will be uploaded

Cancel Back Upload & Create




HOW TO CREATE AN AUDIENCE

Create a Custom Audience

Add customer list Edit data mapping Hashed upload and creation

Hashed upload

LI i valiles drlre nloaded

Learn more

UFROADING

ploaded

Cancelling this process before the file has finished downloading may result in an incomplete
audience.




HOW TO CREATE AN AUDIENCE

Create a Custom Audience

o—0— 06 —0

Add customer list Edit data mapping Hashed upload and creation Next steps

Your audience data has been uploaded

6713 rows uploaded (100%)

It may take a few minutes for us to finish matching your customers to people on Facebook. We'll
notify you when your audience is ready to use. You can also check the status in Audience Manager.

Next steps

Create a Lookalike Audience

Expand your reach by creating an audience of people similar the customers who you already
care about.

Create an ad

Start building an ad now to target your new audience.




HOW TO CREATE AN AUDIENCE

Create a Custom Audience

Add customer list

Prepare a file with your customer data

How to prepare your data

Original data source €}  Select the origin of this upload

* Add a new file (CSV or TXT) Download file template

Upload File

Copy and paste

Audience name o y ! 0 Show description

Cancel Back




HOW TO CREATE AN AUDIENCE

Create a Custom Audience

Add cu

Prepare a file with your customer data

How to prepare your data

(15) ©

Original data source €}  Select the origin of this upload

From customers and partners

. Advertisers collected information directly from their customers and it was also
* Add a new file (CSV ’ ; ’ b g : - o
sourced from their partners (i.e. cies)

Directly from customers
»‘\dverh‘,*rs collected information directly from their customers

From partners
Advertisers sourced information directly from their partners (i.e. agencies or
data providers)

Copy and paste

Audience name ia lig 50 Show description

Cancel




HOW TO CREATE AN AUDIENCE

Create a Custom Audience

Add customer list

Prepare a file with your customer data

How to prepare your data

(15) O

Original data source € Directly from customers

* Add a new file (CSV or TXT) Download file template

Uploa%ile

Copy and paste

Audience name I\ your fie Show description

Cancel Back




HOW TO CREATE AN AUDIENCE

Create a Custom Audience

Add cus

Prepare a file with your customer data

How to prepare your data

(15) O

Original data source €}  Directly from customers

* Add a new file (CSV or TXT) Download file template

Customer_data.csv

Copy and paste

Audience name Customer_data_2018 32 Show description

Cancel Back m




HOW TO CREATE AN AUDIENCE

Create a Custom Audience

o—©O

Add customer list

Preview and map your identifiers

Learn more

Do not upload +»
Do not upload +

Do not upload =

v Do not upload

Email address

Mobile advertiser ID

Suame

ZIP/Postcode
City
County/Region
0
Date of birth
Year of birth
Gender
Age
Facebook app user ID

3 columns have been mapped and will be uploaded: F Facebook Page user ID

Cancel Back Upload & Create




HOW TO CREATE AN AUDIENCE

Create a Custom Audience

Email address »
Do not upload

Do not upload

City »

Do not upload w»

v Do not upload

Email address
Phone number
Mobile advertiser ID
i ]
i ]
ZIP/Postcode
0

County/Region

Date of birth
Year of birth
6 columns have been mapped and will be uploaded Gender

Age

Facebook app user ID Lea

Cancel Facebook Page user ID '




HOW TO CREATE A WEBSITE
AUDIENCE



HOW TO CREATE AN AUDIENCE

I () (] # Ads Manager - Manage ads

(& @ https://business.facebook.com

= Ads Manager

+ Create & manage ali Measure & report as Assets £+ Settings

Manaager Ads Reporting Audie?.jes

Ads Manager




HOW TO CREATE AN AUDIENCE

B Audiences in active ads

a - ;
B Audiences ready for use New! Use LTV for better-performing loo|

B Audience shared to account . . :
Include LTV in a Custom Audience Create a lookalike

Midienes shired v sceount Create a Custom Audience using a customer file When you create a lookalike from a Custo
- y with LTV included Audience that includes LTV, our system will
people similar to your highest-value custo

Reach the People Who Matter to You

ate and save audiences to reach the people who matter to your business. Learn More

Custom Audiences
Connect with the people who have already shown an interest in yo - ct with Custom
Audiences. You can create an audience from your ebsite traffic or mobile app.

Create a Custom Audience

Lookalike Audiences

Reach new people who are similar to audiences you already care about. You can create a lookalike
audience based on people who like your Page, conversion pixels or any of your existing Custom
Audiences.

Create a Lookalike Audience




HOW TO CREATE AN AUDIENCE

Create a Custom Audience

How do you want to create this audience?

Customer file

Use a customer file to match your customers with people on Facebook
and create an audience from the matches. The data will be hashed prior to
upload.

Website traffic

Create a list of people who visited your website or took specific actions
Osing Facebook pixel.

App activity
Create a list of people who launched your app or game, or took specific
actions.

Offline activity |UPDATED|

Create a list of people who interacted with your business in-store, by
phone or through other offline channels.

Engagement | UPDATED |

Create a list of people who engaged with your content on Facebook or
Instagram

Cancel




HOW TO CREATE AN AUDIENCE - PIXEL

Create a Custom Audience

V4 N\

Measure and optimise your ads with Facebook pixel

Create a Facebook pixel to build a Custom Audience of people who have taken actions
on your website. Your Facebook pixel also lets you measure and optimise ads for
website conversions. Learn more.

Pixel name Cardellmedia.co.uk's Pixel

Website URL © www.cardellmedia.co.uk

To add more than one pixel to your ad account, upgrade to Business Manager.

By clicking create, | agree to the Facebook Business Tools Terms. Give feedback m




HOW TO CREATE AN AUDIENCE - PIXEL

Create a Custom Audience

Cardellmedia.co.uk's Pixel

You've created your pixel.
Now, make it work by installing some code.

tall Pixel Create Audience




HOW TO CREATE AN AUDIENCE - PIXEL

Install pixel code

Add your events

page. Th

Locate the header code for your website

<head> </head> tags in your web page or locate the header template in
platform. Learn where to find this template or code in different web
tems

<!-- Example -->
!DOCTYPE html>
<html lang="en">
<head>
<script>...</script>
insert_pixel_code_here
</head>

Copy the entire pixel code and paste it into the website header

Paste the pixel code at the bottom of the header section, just above the </head> tac

an be added above or below ng tracking tag ha

<!-=~ Facebook Pixel Code -->

<script>
!function(f,b,e,v,n,t,s)
{if(f.fbq) return;n=f.fbg=function(){n.callMethod?
n.callMethod.apply(n,arguments):n.queue.push(arguments)};
if(!f._fbq)f._fbg=n;n.push=n;n.loaded=!0;n.version="'2.0";
n.que [1;t=b.createElement(e);t.async=!0;
t.src=v;s=b.getElementsByTagName(e) [0];
s.parentNode. insertBefore(t,s)}(window, document,'script’,

'https://connect.facebook.net/en_US/fbevents.js');
fhnal'init!' '0T0ARRATAISIIS )\«

Give feedback Email Instructions m




HOW TO CREATE AN AUDIENCE - PIXEL

Install pixel code

<head>
<script>...</script>
insert_pixel_code_here
</head>

Copy the entire pixel code and paste it into the website header

» </head>

<!— Facebook Pixel Code -->

<script>
{function(f,b,e,v,n,t,s)
{if(f.fbq) return;n=f. fbg=function(){n.callMethod?
n.callMethod.apply(n,arguments):n.queue.push(arguments)};
if(!f._fbq)f._fbg=n;n.push=n;n.loaded=!0;n.version='2.0";
n.queue=[];t=b.createElement(e);t.async=!0;
t.src=v;s=b.getElementsByTagName(e) [0];
s.parentNode. insertBefore(t,s),. indow, document,'script’,
‘https://connect.facebcok nat/an 1/ %hevants.js');
fbg('init', '397948807615225'); Qg
fbq('trackl, 'PageView');

</script>

<pg Lmf height="1" width="1" style="display:none"

c="https://www.facebook.com/tr?

1d=3979488076152258ev=PageViewsnoscript=1"

/></noscript>

<!-— End Facebook Pixel Code -—>

Automatic advanced matching

Use information that your customers have already provided to your business, such as their
email addresses or phone numbers, to match your website's visitors to people who are on
Facebook. This can help you to attribute more conversions to your ads on Facebook and reach
more people through remarketing campaigns. Learn more.

) Turn on automatic advanced matching

Send test traffic to your pixel

Give feedback Email Instructions m

Give code to web
developer to install
sitewide on your
website, or click
email instructions.



HOW TO CREATE AN AUDIENCE - PIXEL

Automatic advanced matching

Use information that your customers have already provided to your business, such as their
email addresses or phone numbers, to match your website's visitors to people who are on
Facebook. This can help you to attribute more conversions to your ads on Facebook and reach
more people through remarketing campaigns. Learn more.

(3P Turn on automatic advanced matching

' lled
Send test traffic to your pixel O nce InSta € )
o
Check the status of your pixel code by sending test traffic. If your status is shown as Active, Clle Send test
your code has been installed correctly. Note that this process may take several minutes ° ° °
traffic, it will open
o
o Noactiity ye the web address in
‘ https:/fwww.cardellmedia.co.uk Send Test .iarfic a new tab to load
e —————————————————————) °
the pixel.

If the status is still No activity yet after 20 minutes, your pixel code may not be installed
correctly. Get guidance on installing your pixel. You can also visit Test events in Events
Manager to check your setup and troubleshoot individual Pages.

Give feedback Email Instructions m




HOW TO CREATE AN AUDIENCE - PIXEL

1d=397948807615225&ev=PageView&noscript=1"
/></noscript>
<!~ End Facebook Pixel Code -->

Automatic advanced matching

Use information that your customers have already provided to your business, such as their
email addresses or phone numbers, to match your website's visitors to people who are on
Facebook. This can help you to attribute more conversions to your ads on Facebook and reach
more people through remarketing campaigns. Learn more.

(3P Turn on automatic advanced matching

Send test traffic to your pixel

Check the status of your pixel code by sending test traffic. If your status is shown as Active,
your code has been installed correctly. Note that this process may take several minutes

® No activity yet

Asset library
If the status is still No activity yet after 20 minutes, your pixel code may not be installed

correctly. Get guidance on installing your pixel. You can also visit Test events in Events
Manager to check your setup and troubleshoot individual Pages

Give feedback Email Instructions Continue




HOW TO CREATE AN AUDIENCE

Create a Custom Audience

Include people who meet ANY w» of the following criteria:

©® Cardellmedia.co.uk's Pixel w

All website visitors » inthepast 30 days ©

# Include more & Exclude

Audience name [Name yudience 0 Show description

Cancel

Create a 30 day all website visitors audience



HOW TO CREATE AN AUDIENCE

Create a Custom Audience

Include people who meet ANY = of the following criteria:

© Cardell 2016 Pixel w

All website visitors » inthepast 30 days ©

Q

v All website visitors i # Include more & Exclude

People who visited specm web pages (1)

Visitors by time spent Show description

From your events

PageView

Can: Lead

CompletePurchase

=3

Create a 30 day all website visitors audience



HOW TO CREATE AN AUDIENCE

Create a Custom Audience

Include people who meet ANY w of the following criteria:

® Cardellmedia.co.uk's Pixel w

All website visitors * inthepast 30 days ©

¥ Include more & Exclude

Audience name | All Site Visitors 30 Days 25 - Show description

Cancel Create Audience




HOW TO CREATE AN AUDIENCE

with LTV included. Audience that includes LTV, our system wi
people similar to your highest-value customers.

Create Audience w = Filters = Customise Columns »

Name Type Size Availability

All Site Visitors 30 Days m Ce olow 1000 | ® Resds
\AJ - ‘o rYopulat ]0

WwWebDsSIte




HOW TO CREATE AN AUDIENCE

o
R share audiences
@
You can only share audiences that are connected to ad accounts in Business
Manager. This ad account Chris Cardell is connected to a personal Facebook W I 0 u a a C e o o
account.

o
et oo Business Account
1. Contact an admin for a business you belong to in Business Manager

and ask them to either add this ad account to the business or give you
the role of admin.

2. Create a new business in Business Manager and add this ad account to
it.

Create New Business




HOW TO CREATE A LOOKALIKE
AUDIENCE CAMPAIGN



HOW TO CREATE AN AUDIENCE

I () (] # Ads Manager - Manage ads

(& @ https://business.facebook.com

= Ads Manager

+ Create & manage ali Measure & report as Assets £+ Settings

Manaager Ads Reporting Audie?.jes

Ads Manager




HOW TO CREATE LOOKALIKE AUDIENCE

Create Audience w *< Filters = Customise Columns w

"~ 3ie) 2\ is ~
Custom Audience Type

’ Lookalike Audience Day Custom Audience

Saved Audience




HOW TO CREATE LOOKALIKE AUDIENCE

Create a Lookalike Audience

Learn more.

Source @

Create New w

Location @

Browse

Audience
size

Show advanced options

Cancel




HOW TO CREATE LOOKALIKE AUDIENCE

Create a Lookalike Audience

es. Learn more.

Source @

Value-based sources Other sources

Location g

All Site Visitors 30 Days Custom Audience

FB Mastery Page




HOW TO CREATE LOOKALIKE AUDIENCE

Create a Lookalike Audience

s. Learn more.

Source @ ) site Visitors 30 Days

Create New w

Location g

united Browse

United /1

Countries > Europe > United

United /g Kingdom

United =tat Description: Target all people in
United Kingdom.

Cancel




HOW TO CREATE LOOKALIKE AUDIENCE

Create a Lookalike Audience

es. Learn more.

Source @ Ay site Visitors 30 Days

Create New w

Location @
Countries > North America

United States

Number of
audiences




HOW TO CREATE LOOKALIKE AUDIENCE

Create a Lookalike Audience

Learn more.

Source @ A site Visitors 30 Days

Create New w»

Location ¢
Countries > Europe

United Kingdom

Browse

Audience
size

Resulting audiences Estimated reach

Show advanced options @

Create Audience




HOW TO CREATE LOOKALIKE AUDIENCE

Create a Lookalike Audience

Learn more.

Source @ | site Visitors 30 Days

Create New »

Location g
Countries > Europe

United Kingdom

Browse

NunTber of o
audiences

(412.1K 3 412.1K 412.1K
Audience

size
6

v 5 |ng audiences Estimated reach
6 k

Hide advanced options ~

Learn more

Create Audience




HOW TO CREATE LOOKALIKE AUDIENCE

Create a Lookalike Audience

Learn more

Source @ Ay site Visitors 30 Days

Create New »

Location g
Countries > Europe

United Kingdom

Browse

Number of
audiences

0

. 412.1K 412.1K 412.1K 412.1K 412.1K
Audience

size
1 2 3 a4

Resulting audiences Estimated reach

Hide advanced options »

Learn more.

Cancel Create‘&f;udience




HOW TO CREATE LOOKALIKE AUDIENCE

Create a Lookalike Audience

Learn more

Source @  j site Visitors 30 Days

Create New w»

Location g
Countries > North America

United States

Browse

Number of ¢
audiences

. 2 27M 2M 2IM 2M
Audience

size
1 2 3 a

Resulting audiences Estimated reach

Hide advanced options «

Learn more

Cancel




HOW TO CREATE LOOKALIKE AUDIENCE

Create Audience w == Filters » Customise Columns w

Name

Lookalike (US, 4% to 5%) - All Site Visitors 30 Days

Lookalike (US, 1% to 2%) - All Site Visitors 30 Days

Lookalike (US, 2% to 3%) - All Site Visitors 30 Days

Lookalike (US, 3% to 4%) - All Site Visitors 30 Days

Lookalike (US, 1%) - All Site Visitors 30 Days

All Site Visitors 30 Days

Type

Lookalike
Lookalike
Lookalike
Lookalike
Lookalike

Custom Audience

Size

Below 1,000

g©

Below 1,000
iting @

Below 1,000

pulat o

Below 1,000

0 @

Below 1,000
0@

Below 1,000

lating ©

Availability

® Ready

@ Ready

@ Ready

® Ready

@ Ready

® Ready
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HOW TO CREATE LOOKALIKE AUDIENCE CAMPAIGN

® [ # (66) Ads Manager - Manage
& &, & https://business.facebook.com
n = Ads Manager

Cardell Media : USD 2016 (9965... +

From 8 May, we will be updating what impressions are included in reporting. We
impressions, and have not been billed for them in the past.

Q Search v Y Filters v smpaiagn Delivery: Active X +

B: Account overview Campaigns

Campaign name

dvanced Thinking

Results from 1 campaign




HOW TO CREATE LOOKALIKE AUDIENCE CAMPAIGN

C & https.//busine
Ads Manager s Cardellmedia Limited w

Cardell Media : USD 201... w 4
Create new campaign © Use existing campaign @

Campaign .
o s Campaign: Choose your objective Switch to Quick Creation

Objective

What's your marketing objective? relp: Choosing an oby

Auction © Reach and Frequency ©

Awareness Consideration Conversion

Brand Awareness Traffic

Reach Engagement Catalogue Sales

App Installs Store Visits

Video Views

New! Optimise your ad delivery with
ThruPlay to get the mast completed
video plays, or plays of at least 15
seconds, whichever occurs first,

Lead Generation

Messages

(

Conversions

Get people to take valuable actions on your website, in your app or in
Messenger, such as add rmation or making a purchase.
Use the Facebook pixel or app events to track and measure conversions




HOW TO CREATE LOOKALIKE AUDIENCE CAMPAIGN

Engagement Catalogue Sales
App Installs Store Visits

Video Views

New! Optimise your ad delivery with
Lead Generation ThruPlay to get the most completed

video plays, or plays of at least 15

seconds, whichever occurs first.

Messages

Conversions

Get people to take valuable actions on your website, in your app or in
Messenger, such as adding payment information or making a purchase.
Use the Facebook pixel or app events to track and measure conversions.

Campaign name © ’ Example Campaignl

Create SplitTest @ | ) A/B test your creative, placement,
audience and delivery optimisation
strategies

Budget optimisation @ (B Optimise budget across ad




HOW TO CREATE LOOKALIKE AUDIENCE CAMPAIGN

Create new ad set © Create multiple new ad sets @

Adsetname @ Example adset Switch to Quick Creation

Conversion 2 z
Audience size

Your audience
selection is fairly
broad.

e Website

Potential Reach:43,000,000 people €

@ View Content
Pixel: Cardell 2016 Pixel
Shared by: Cardell Media LTD

i)

Initiate Checkout Estimated daily results
Pixel: Cardell 2016 Pixel Reach

Shared by: Cardell Media LTD 580-1,800
=

Purchase i
Pixel: Cardell 2016 Pixel t } t { Conversions
Shared by: Cardell Media LTD 8-46

i

Lead an 1-day click conversion windc

Pixel: Cardell 2016 Pyl
Shared by: Cardell Media LTD Details

Lead

]
Complete Registration

Pixel: Cardell 2016 Pixel
Shared by: Cardell Media LTD Sources

Define a new custom conversion

Were these estimates helpful?




HOW TO CREATE LOOKALIKE AUDIENCE CAMPAIGN

. Potential Reach:Fewer than 1,000 people
Audience ()
f A vant t Learn more.

&
Create new Use a saved audience »

Estimated daily results
Reach

Custom Audiences © 11-68

Lookalike

Lookalike (AU, CA and 4 others, 1%) - All Customers 2018

look

All Lookalike Audience Custom Audience

Lookalike (AE, HK and 4 others, 2% to 3%) - All Cust... Lookalike
Locations © Lookalike (AE, HK and 4 others, 3% to 4%) - All Cust... Lookalike| Size: 660,000

Lookalike (AE, HK and 4 others, 1% to 2%) - All Cust... Lookalik Name: Lookalike (AE, HK and 4
others, 1%) - All Customers 2018
Lookalike (AE, HK and 4 others, 4% to 5%) - All Cust... Lookalike
Type: Lookalike

Lookalike (AE, HK and 4 others,@) - All Customers ... Lookalike

Source: All Customers 2018
Lookalike (AU, CA and 4 others, 1% to 2%) - All Cust... Lookalike

Lookalike (AU, CA and 4 others, 2% to 3%) - All Cust... Lookalike
Age © Lookalike (AU, CA and 4 others, 3% to 5%) - All Cust... Lookalike

Lookalike (AU, 5%) - Top10k-July-2015 Lookalike
Gender © n men women

Languages ©




HOW TO CREATE LOOKALIKE AUDIENCE CAMPAIGN

Audience Audi .
Hr Learn more. udience size

Your audience is
defined.

Create new Use a saved audience »

Potential Reach:2,200,000 people €

Custom Audiences @ | |, alike

Lookalike (AU, CA and 4 others, 1%) - All Customers 2018
&

Exclude | Create new w Estimated daily results
Reach
52-330

Locations @ Everyone in this location »

@ United States

@ Include |

Were these estimates helpful?




HOW TO CREATE LOOKALIKE AUDIENCE CAMPAIGN

Placements

<7 New! Ads in Marketplace

Reach people where they're already browsing for products and services using the same creative as
News Feed. Choosing more placements gives Facebook more flexibility to give you better resuits.

Learn more

e Automatic placements (recommended)

ts
Learn more.

Edit placements

1
| <

goa Learn more.

Budget & schedule




HOW TO CREATE LOOKALIKE AUDIENCE CAMPAIGN

Budget & schedule

Daily budget = $20.00

$20.00 USD

Actual amount spent per day may vary. ©
Schedule © ¢ Run my ad set continuously starting today

Set a start and end date

You'll spend no more than $140.00 per week.

Optimisation for ad delivery @ Conversions »

Conversion window © 7 days after clicking or 1 day after viewing »

Bid strategy © ¢ Lowest cost

Set a bid cap

Target cost - Maint




HOW TO CREATE LOOKALIKE AUDIENCE CAMPAIGN

Conversion window © 7 days after clicking or 1 day after viewing »

Bid strategy © e Lowest cost

Set a bid cap

Target cost

When you are charged € Impression

Ad scheduling ©

Delivery type € Standard - Get
More options

Hide advanced options




HOW TO CREATE LOOKALIKE AUDIENCE CAMPAIGN

Ad name §) example ad Switch to Quick Creation

Create Ad Use existing post

Identity
Facebook Page
Your Facebook Page or Instagram account represents your business in ads.
¥ Chris-Cardell w -+
Instagram account @
Select an Instagram account to represent your business in your Instagram ad. To manage available Instagram accounts, contact your Business Manager admin.

M cardelimedia »




HOW TO CREATE LOOKALIKE AUDIENCE CAMPAIGN

Format

Carousel Single image Single video Slideshow Collection

D

nce. Learn more.

Add an Instant Experience

that

|, Learn more.




HOW TO CREATE LOOKALIKE AUDIENCE CAMPAIGN

Recommended image specs
Images - nmended image
You can cr Learn more 1,080 x 1,080 pixels

1
Browse Library Free Stock Images

s little or no overlaid text. Learn

ATTENTION § 7w
BUSINE S ‘

Add more images

Turn images into videos

Customise for certain placements. Learn more. Create a single video ad when you don't

have a video. Choose a template in the

Video Creation Kit to get started.
Use a different image for certain placements

Use Templates




HOW TO CREATE LOOKALIKE AUDIENCE CAMPAIGN

Select the link type for your ad
* & Website
Facebook event

Ad preview 10f1ad

Mobile News Feed w

(1) Driving traffic to Messenger? 0 Chris-Cardell
- 5

Use the Messenger destination. Your audience and
budget settings will be saved.
Your text above the image

ATTENTION

Change destination

VYour text above the image B US INESS
OWNERS

Edit stories background colours € CARDELLMEDIA.CO.UK

headline text LEARN MORE

: Chris Cardell, Cardell Media | Le...
Website URL © Preview URL

www.cardellmedia.co.uk X

[fb Like C) Comment 4> Share

Build a URL parameter
Refresh preview « Report a problem with this preview

Headline 0

headline text|




HOW TO CREATE LOOKALIKE AUDIENCE CAMPAIGN

Ad preview 1of 1ad

Edit stories background colours € Mobile News Feed w

Website URL 0 Preview URL .
@ Chris-Cardell
www.cardellmedia.co.uk % \ 4 b

Your text above the image

Build a URL parameter

—_ ATTENTION

headline text B US IN ESS
. OWNERS 4?9

Learn More » K HERI —_——

No button
CARDELLMEDIA.CO.UK

Play Game headline text LEARN MORE

Request Time Chris Cardell, Cardell Media | Le...

See Menu
Shop Now ' oY Like () Comment £ Share

Sign U

i o Refresh preview « Report a problem with this preview
Subscribe
Watch More

Listen now




HOW TO CREATE LOOKALIKE AUDIENCE CAMPAIGN

Website URL © Preview URL
7@ Chris-Cardell
www.cardellmedia.co.uk X \‘ o

Your text above the image
Build a URL parameter

ATTENTION § 7wees

headline text BUSINESS CHANGERS
Call to action @ OWNERS ‘~I‘l'ﬂ

Learn More w» LICK HI ————m e

Listen now
CARDELLMEDIA.CO.UK

headline text [ LEARN MORE ]
Book Now Chris Cardell, Cardell Media | Le...

Apply Now

Contact Us

Download pn oY Like () Comment £ Share
Get Offer -
Refresh preview « Report a problem with this preview

Get Quote

Get showtimes

v Learn More




HOW TO CREATE LOOKALIKE AUDIENCE CAMPAIGN
ATTENTION

Add overlay w BUSINESS
OWNERS

Multiple languages

Hide advanced options « WWW.CARDELLMEDIA.CO.UK

headline text

Display link (optional) @ Description here

www.cardellmedia.co.uk

[f_‘) Like C] Comment &> Share

i link description @

Description here Refresh preview « Report a problem with this preview

Branded content @

If this post features a third-party brand or product, then you
must tag your business partner's Page. See branded content
policy 3)

URL parameters

Build a URL parameter




HOW TO CREATE LOOKALIKE AUDIENCE CAMPAIGN

Build a URL parameter

Fill in the fields in the form below to add parameters to your website URL. To automatically get
information from your campaign, ad set or ad, click on each field and select a dynamic parameter,
such as ID={{ad.id}}. Learn more.

Campaign source  Facebook
Campaign medium  image_ad
Campaign name Example_campaign
Campaign content  |ookalike_30days.1%

Add Parameter

Parameter preview




HOW TO CREATE LOOKALIKE AUDIENCE CAMPAIGN

App events © m
Offline Events @ m

Your ad might not run
You may not reach your audience because there's too much text in the advert image. Facebook prefers advert images with little or no text. Unless you

qualify for an exception, change your image before placing your order. Get guidance on reducing image text.

1) Request Manual Review

e Self-serve Ad Terms acebook Advertising Guidelines. We

values of users. Failure to

Text Percentage Greater Than 20%



Description here

i ]
If this post features a third-party brand or product, then you
must tag your business partner’'s Page. See branded content

i

utm_source=Facebook&utm_medium=image_ad&utm_camp
aign=Example_campaign&utm_content=lookalike_30days_1%
25

Build a URL parameter

Convers

Select one or more options for conversion tracking. You'll see
the results in Ads Manager along with ad performance data.

Face k pixel @

® Cardell 2016 Pixel

Offline Eve

Text Percentage Less Than 20%

HOW TO CREATE LOOKALIKE AUDIENCE CAMPAIGN

G Chris-Cardell

Your text above the image

T7WAISTO

GET MORE

2« CUSTOMERS

WWW.CARDELLMEDIA.CO.UK

headline text

Description here

d:‘) Like O Comment A) Share

Refresh prev * Report a problem with this pre

Review




HOW TO CREATE LOOKALIKE AUDIENCE CAMPAIGN

'3 = Ads Manager

Updated iUS( now D Notifications

Cardell Media : USD 2016 (9965... »

From 8 what impressions are included in reporting. We will now report on impressions that occur when Facebook delivers more impres s th. ou've ed for B ssly re not included in reporting. You won't be billed for these additional
impre 1 billed for them in the pas

S E O o

Q Search v Y Filters = &l g (1) X + This month: 1 November 2018 - 29 November 2018 »

B: Account overview B2 Campaigns BNGY S8 Ad sets 1selected & El Ads

(& Duplicate = View Setup (I

v Campaign name

Columns: Performance Breakdown w Export »

Delivery Budget Results Impressions Cost per result Amount spent Ends
v @ Example Campaign ; O In review Using ad set bud... $0.00 Ongoing

Results from 1 campaign $0.00




CONVERSION OPTIONS



CONVERSIONS - CUSTOM CONVERSIONS

n = Ads Manager

Custom conversions, you define a goal, eg page visited etc



_ONVERSIONS - CUSTOM CONVERSIONS

n = Events Manager s Ca edia Limited w £ = 5 [2)

Cardell Media : USD 2016 (99659730... ¥ Data sources  Custom conversions  Partner integrations

Get started with custom conversions

Customise an event by adding rules and parameters that define specific customer actions

Learn from custom conversions Optimise for custom conversions Share custom conversions
See the details of customers interact
th your b
J Can use thi

2d at least 50 conversions

Create Custom Conversion

If you would like to reach people who » a relationship your business, create a Custom Audience,




CONVERSIONS - CUSTOM CONVERSIONS

Create a custom conversion

Custom conversions allow you to measure unique activities and optimise your ads for

the events that matter most to your business. Create a custom conversion by applying
rules to existing events.

Include events that meet the following ck'teria

Cardell 2016 Pixel =

Issue with custom conversions
is they can be hard to adjust
and affects the global
learning.

X Rule1 URL

contains w thank X

Add Another Rule

) So instead we use conversion
Add a description events on the pixel

Category @ Lead

Value © 10

Set the value that eac ur return on

advertising spend. Learn more




CONVERSIONS - PIXEL EVENTS

Events Manager

4 Create & manage alit Measure & report




CONVERSIONS - PIXEL EVENTS

Create Ad

Create Custom Audience Create Custom Conversion [ SetUp A Share

iew analytics

ed to, events that can be attributed to your ads.




CONVERSIONS - PIXEL EVENTS

anager

2016 (99659730... v Data sources Custom conversions Partner integrations

X Last 7 days Facebook pixels

. Cardell 2016 Pixel

PageView

Lead
Pixelinitialized
InitiateCheckout

ViewContent




CONVERSIONS - PIXEL EVENTS

Set up your pixel

Select a setup method

Use an integration or tag manager

The Facebook pixel can currently be integrated with
BigCommerce, Google Tag Manager, Magento, Segment,
Shopify, Squarespace, Wix, WooCommerce and many more.
Learn about platform integrations.

Manually install the code yourself
We'll walk you through the steps to install the pixel code.

Email instructions to a developer

Send the installation instructions to a developer so that they can
install the pixel code for you.

Give feedback Cancel




CONVERSIONS - PIXEL EVENTS

Install pixel code

Add your events

so that it loads on ea veb page. This is typically done by adding it to

ite

Locate the header code for your website

Find the <head> </head> tags in your web page code, or locate the header template in
your CMS « atform. Learn where to find this template or code in diffe \

<!-~ Example -——>
'DOCTYPE html>
<html lang="en">
<head>
<script>...</script>
insert_pixel_code_here
</head>

Copy the entire pixel code and paste it into the website header

Paste the pixel code at the bottom of the header section, just above the </head> tag
Facebook pixel code can be added above or b v exist tracking tags (such as Google
Analytics) in your site |

<!-- Facebook Pixel Code -->

<script>
!function(f,b,e,v,n,t,s)
{if(f.fbg) return;n=f.fbg=function(){n.callMethod?
n.callMethod.apply(n,arguments):n.queue.push(arguments)};
if(!f._fbq)f._fbg=n;n.push=n;n.loaded=!0;n.version='2.0";
n.queue=[];t=b.createElement(e);t.async=!0;
t.src=v;s=b.getElementsByTagName(e) [0];
s.parentNode. insertBefore(t.s) }(window. document.'scriot’'.

Back Give feedback Email Instructions m




CONVERSIONS - PIXEL EVENTS

Learn how Facebook tracks events

* Whatis an event?

An event is any action on your website that can be tracked, such as when someone
clicks a button or visits a page. With the Facebook pixel, you can identify the events
that matter to you and give them categories (such as Add to Basket or Purchase)
that reflect a visitor's action

Why should | add events?

How do | add events?

Add the events you'd like to track

Select the event categories that are meaningful to your business and choose how you'd like to
track them.

I Purchase

Lead

Complete Registration
Add Payment Info
Add to Basket

Add to Wishlist
Initiate Checkout
Search

View Content

Contact

Customise product

»
»
»

»
»
»
»
»
»
»
®

Donate

Back Give feedback Email Instructions m




ONVERSIONS - PIXEL EVENTS

Install pixel code

PR we s e e

Add the events you'd like to track

Select the event categories that are meaningful to your business and choose how you'd like to

track them

1 Purchase
@) Lead Hide instructions

Track event when page loads Track event on in-line action

Copy lead event code

Copy the event code snippet. You can add parameters to send additional on-page

data

) Send event parameters €

<script>
fbq('track', ‘'Lead');
</script> :

Paste the lead event code

* Place the event code on your form completion page
* Add the event code just below the </head> tag. This allows the event code to

load along with the pixel code when the page loads

<!-- End Facebook pixel code -->
</head>

<body>
<script>insert_event_code_here;<script>

Get developer to install Event
Code on thanks page



CONVERSIONS - PIXEL EVENTS

_ 1 Purchase
(I Lead

(_J» Complete Registration

1) Add Payment Info
2D Add to Basket

(3D Add to Wishlist
__I Initiate Checkout
2 Search

1) View Content

1) Contact

(1) Customise product
1) Donate

(2 Find location

(3 schedule

) start trial

() Submit Application
(1 Subscribe




BIDDING OPTIONS



BIDDING - CONVERSégngOPTIMISED LOWEST

Optimisation and delivery

Optimisation for ad delivery © Conversions w

Conversion window € 7 days after clicking or 1 day after viewing = Were these estimates helpful?

Bid strategy (5 ] Lowest cost - Gel the most nversions for your HOW IT WORKS

budget We'll get you the lowest cost

+ Set a bid cap results, based on your /
optimisation for ad delivery,

$5.00 per conve and bid more as needed to

spend your budget. You can set
a bid cap if you want to make
sure that we don't bid more
than a certain amount for any

result.
Target cost - M

BEST FOR

Spending your budget efficiently.
When you are charged € Impression P 9y 9 y

THINGS TO CONSIDER

Delivery type @ Standard - Get Cost may rise as you spend.

More options Learn more

Close v Saved to draft Discard Draft




BIDDING - CONVERSION OPTIMISED TARGET
COST

Optimisation and delivery

Optimisation for ad delivery © Conversions =

Conversion window © 7 days after clicking or 1 day after viewing

Bid strategy © Lowest cost
budget

e Target cost - \/

$5.00 |

1 ¢
|

v. Learn more

When you are charged € Impression

Delivery type € Standard - Get
More options

Close v/ Saved to draft

Conversions

3-5 i
===

Based on 7-day click and 1-day view conversion window

Were these estimates helpful?

HOW IT WORKS

Tell us your target cost, based \ £\
on your optimisation for ad

delivery, and we'll bid to meet

that cost on average. Some

results may cost more or less,

but on average costs will be
stable.

BEST FOR
Stable average cost, even if you raise your
budget.

THINGS TO CONSIDER
You might not get the lowest cost, because we'll

bid to stay around your target (regardless of

Learn more




BIDDING - LANDING PAGE VIEWS LOWEST
COST

Optimisation and delivery 30-180
HOW IT WORKS

We'll get you the lowest cost
Optimisation for ad delivery © Landing Page Views » results, based on your /

optimisation for ad delivery,

and bid more as needed to

spend your budget. You can set

a bid cap if you want to make

sure that we don't bid more

v Set a bid cap than a certain amount for any
result.

Bid strategy © e Lowest cost

$2.00 per landina page

BEST FOR
Spending your budget efficiently.

THINGS TO CONSIDER
Cost may rise as you spend.

Target cost - Man! 3 stable averags 1 per Learn more
F 1Iing pag |

When you are charged € Impression

Delivery type € Standard - Get
More options

Close Saving... Discard Draft




BIDDING - LANDING PAGE VIEWS TARGET COST

Optimisation and delivery

Optimisation for ad delivery © Landing Page Views w

Were these estimates helpful?

Bid strategy © Lowest cost - Get !

e Target cost
landing ]

$2.00

R

Learn more

When you are charged € Impression

Delivery type € Standard - Get
More options

Close v/ Saved to draft Discard Draft m




BIDDING - LINK CLICK LOWEST COST

Optimisation and delivery Link clicks
28-180

I ~AL

Optimisation for ad delivery ©@ Link clicks w A Your results are likely to differ from estimates
We have limited data available to calculate this

estimate, so estimates may be less accurate.
With this option, your ad delivery won't be

optimised for conversions using the app
event selected above. To get the most
conversions at the lowest cost, select the
Conversions optimisation instead

U

Lowest cost

Bid strategy © et the most fink clicks for your budget Were these estimates helpful?
v Set a bid cap

$4.00

When you are charged € Impression

More options
Delivery type § Standard -

More options

Close v Saved to draft Discard Draft m




BIDDING - LINK CLICK LOWEST COST

’ 1

Optimisation and delivery

A Your results are likely to differ from estimates
We have limited data available to calculate this
Optimisation for ad delivery ©@ Impressions w estimate, so estimates may be less accurate

With this option, your ad delivery won't be
optimised for conversions using the app
event selected above. To get the most
conversions at the lowest cost, select the

Conversions optimisation instead.
Were these estimates helpful?

. Lowest cost
Bid strategy © P

v Set a bid cap

$2.00

When you are charged @ Impression

Delivery type § Standard -
More options

Close v Saved to draft Discard Draft m




Optimisation and delivery
Optimisation for ad delivery © Daily unique reach

With this option, your ad delivery won't be
optimised for conversions using the app
event selected above. To get the most
conversions at the lowest cost, select the
Conversions optimisation instead.

. Lowest cost
Bid strategy © P

v Set a bid cap

$2.00 pe

When you are charged € Impression

Delivery type €@ Standard -
More options

Close v Saved to draft

i

Were these estimates helpful?

Discard Draft m




BIDDING - DELIVERY TYPE

Optimisation and delivery

Optimisation for ad delivery © Conversions w Were these estimates helpful?

Conversion window © 7 days after clicking or 1 day after viewing =

Bid str%tegy ) e Lowest cost

1€

Set a bid cap

Target cost

When you are charged € Impression

Delivery type © * Standard - Get

— Accelerated - Spend
Close v/ Saved to draft Discard Draft m




PLACEMENT OPTIONS



PLACEMENTS - AUTOMATIC VS CUSTOM

Placement

New! Ads in Marketplace
Reach people where they're already browsing for products and services using the same
creative as News Feed. Choosing more placements gives Facebook more flexibility to give

you better results.

Learn more

Automatic placements (recommended)

Learn more.

Edit placements

joals. Learn more.




PLACEMENTS - DEVICE TYPE

e Edit placements

g plac

joals. Learn more.

Device types

All devices (recommended) =

&

v Desktop set customisation

v Mobile

Platforms

¥  Facebook

Feeds

Instant Articles

In-stream videos




PLACEMENTS - FACEBOOK

Asset customisation ©

Select all placements that support asset customisation

Platforms
Facebook
Feeds
Instant Articles
In-stream videos

Right column

Suggested videos

Marketplace
Stories
Instagram
Feed
Stories Facebook

¥  Audience Network View media requirement




PLACEMENTS - FACEBOOK INSTANT ARTICLES

Asset customisation §

Select all placements that support asset customisation
Platforms
¥  Facebook

Feeds

Instant tIrtches

LOOKING TO

GET AWAY?

In-stream videos

Right column

Suggested videos

Marketplace

Stories

Instagram

Feed

Stories Facebook Instant Articles
Audience Network View media requirement
Native, Banner and Interstitial

In-stream videos

Rewarded videos

Messenger

Inbox

Stories

Sponsored Messages




PLACEMENTS - FACEBOOK IN-STREAM VIDEOS

Asset customisation ©

Select all placements that support asset customisation

Platforms
Facebook

WSL Surfing Sundays
Feeds

Instant Articles

In-sfream videos

Right column

Suggested videos

Marketplace

Stories

Instagram

Feed

Stories Facebook In-stream videos

Audience Network This placement isn't available with the
Conversions objective.

Native, Banner and Interstitial
In-stream videos

Rewarded videos
Messenger

Inbox

Stories

Sponsored Messages




PLACEMENTS - FACEBOOK RIGHT COLUMN

Asset customisation ©

Select all placements that support asset customisation

Platforms

Facebook -

" Lake Tohos Camping Trip

Feeds nsaun-doy
Instant Articles

In-stream videos

Right column

Suggested videos

Marketplace

Stories

Instagram

Feed

Stories

Facebook Right column

Audience Network View media requirement
Native, Banner and Interstitial

In-stream videos

Rewarded videos

Messenger

Inbox

Stories

Sponsored Messages




PLACEMENTS - FACEBOOK MARKETPLACE

Select all placements that support asset customisation

Platforms
Facebook
Feeds
Instant Articles
In-stream videos
Right column
Suggested videos
Marketplace

Stories

Instagram

Feed ) .
Stories Facebook Marketplace
Audience Network View media requirement
Native, Banner and Interstitial

In-stream videos

Rewarded videos

Messenger

Inbox

Stories

Sponsored Messages




PLACEMENTS - FACEBOOK SUGGESTED
VIDEOS

Select all placements that support asset customisation

Platforms
Facebook
Feeds
Instant Articles
In-stream videos

Right column

Sugge}ted videos

Marketplace

Stories

Instagram

Feed

Stories Facebook Suggested videos
Audience Network View media requirement
Native, Banner and Interstitial

In-stream videos

Rewarded videos

Messenger

Inbox

Stories

Sponsored Messages




PLACEMENTS - FACEBOOK STORIES

Platforms
¥  Facebook
Feeds
Instant Articles
In-stream videos
Right column
Suggested videos

Marketplace

Stor}zs

Instagram

Feed

Stories Facebook Stories
Audience Network View media requirement
Native, Banner and Interstitial

In-stream videos

Rewarded videos

Messenger

Inbox

Stories

Sponsored Messages




PLACEMENTS - INSTAGRAM FEED

Platforms
Facebook
Feeds
Instant Articles
In-stream videos
Right column
Suggested videos
Marketplace
Stories

Instagram

Feed [N

Stories Instagram Feed
Audience Network View media requirement
Native, Banner and Interstitial

In-stream videos

Rewarded videos

Messenger

Inbox

Stories

Sponsored Messages




PLACEMENTS - INSTAGRAM STORIES

Platforms
Facebook
Feeds
Instant Articles
In-stream videos
Right column
Suggested videos
Marketplace
Stories
Instagram

Feed Loarn More

Stories [N

Instagram Stories

Audience Network View media requirement
Native, Banner and Interstitial

In-stream videos

Rewarded videos

Messenger

Inbox

Stories

Sponsored Messages




PLACEMENTS - AUDIENCE NETWORK

Platforms
Facebook
Feeds
Instant Articles

In-stream videos

Jasper's Market

Right column C‘)

Suggested videos

Marketplace

Stories

Feed
Stories Audience Network
Audience NLtwork View media requirement
Native, Banner and Interstitial
In-stream videos
Rewarded videos
¥  Messenger
Inbox
Stories

Sponsored Messages




PLACEMENTS - AUDIENCE NATIVE, BANNER
AND INTERSTITIAL

Platforms
Facebook
Feeds
Instant Articles
In-stream videos .
Jasper's Market
Right column
Suggested videos
Marketplace
Stories

Instagram

Feed

Stories Audience Network Native, Banner and
Interstitial

Audience Network
View media requirement
Natige, Banner and Interstitial
In-stream videos
Rewarded videos
Messenger
Inbox

Stories

Sponsored Messages




PLACEMENTS - AUDIENCE NETWORK IN-
STREAM VIDEOS

Platforms
Facebook
Feeds
Instant Articles
In-stream videos
Right column
Suggested videos
Marketplace
Stories
Instagram
Feed
Stories Audience Network In-stream videos
Audience Network View media requirement

Native, Banner and Interstitial

InIstream videos

Rewarded videos
Messenger

Inbox

Stories

Sponsored Messages




PLACEMENTS - AUDIENCE REWARDED VIDEOS

Platforms

¥  Facebook
Feeds
Instant Articles
In-stream videos
Right column
Suggested videos
Marketplace
Stories
Instagram
Feed

Stories Audience Network Rewarded videos

Audience Network View media requirement

Native, Banner and Interstitial
In-stream videos

Rewarded videos
Messenger

Inbox

Stories

Sponsored Messages




PLACEMENTS - MESSENGER

Platforms

Facebook

Feeds - vvevet Laven

Instant Articles 5 Hailey Cook
{]

In-stream videos

Right column

Suggested videos

Marketplace

Stories

Instagram Mare Conversatons

- Frandan Arnnntt

Feed

Stories Messenger
Audience Network View media requirement
Native, Banner and Interstitial

In-stream videos

Rewarded videos
Me%enger

Inbox

Stories

Sponsored Messages




PLACEMENTS - MESSENGER INBOX

Platforms
Facebook
Feeds
Instant Articles
In-stream videos
Right column
Suggested videos
Marketplace
Stories
Instagram
Feed

Stories

Messenger Inbox

Audience Network View media requirement
Native, Banner and Interstitial

In-stream videos

Rewarded videos

Messenger

InboI<

Stories

Sponsored Messages




PLACEMENTS - MESSENGER STORIES

Platforms

Facebook ;‘V Jasper's Market

I Sponwcred " '

Feeds
Instant Articles
In-stream videos
Right column
Suggested videos
Marketplace
Stories
Instagram

Q@
Feed Learn More
Stories Messenger Stories
Audience Network View media requirement
Native, Banner and Interstitial
In-stream videos
Rewarded videos
Messenger
Inbox
!Ilornes

Sponsored Messages




PLACEMENTS - MESSENGER SPONSORED
MESSAGES

1200 M

Facebook Jasper's Markat

Platforms

Feeds

Instant Articles
Check out our best quality
locally sourced products

In-stream videos
Right column

Suggested videos

Jasper's Market i now open
BowNtown

Marketplace

Stories

Instagram

Feed (+}

Stories Messenger Sponsored Messages

Audience Network This placement isn't available under the
conversion objective. To create a
sponsored message, select the
Messages objective

Native, Banner and Interstitial
In-stream videos

Rewarded videos
Messenger

Inbox

Stories

Sponsored Messages

R




PLACEMENTS - AUTOMATIC VS CUSTOM

Placement

New! Ads in Marketplace
Reach people where they're already browsing for products and services using the same
creative as News Feed. Choosing more placements gives Facebook more flexibility to give

you better results.

Learn more

Automatic placements (recommended)

Learn more.

Edit placements

joals. Learn more.




PLACEMENTS - MOBILE DEVICE TYPE & OS

Specific mobile devices & operating systems

All mobile devices w
v All mobile devices i-Fi

Android devic@ only
rs

I0S devices only wvork, Instant Articles ai

Feature phones only




PLACEMENTS - CATEGORY EXCLUSION

Exclude categories €

Debatable socialIssues 5 ]

Mature ©

Tragedy & conflict ©

Dating ©

Only for the Audience Network

Gambling ©

Only for the Audience Network




On Seminar Two

* Artificial Intelligence/Machine Learning
* Remarketing

* Targeting

* Ecommerce

* How to Create Winning Ads

* Relevance Score

* Facebook Offers



FACEBOOK MASTERY

Members Hub:
https://www.cardellmedia.com/fbmastery-hub/

Any Questions:
https://www.facebook.com/groups/CardellVIP/

VIP Membership Questions:
Loida@CardellMedia.com



FACEBOOK MASTERY

Upgrade to Facebook/Google/Website Done For
You

Internet@CardellMedia.com



FACEBOOK
MASTERY

50 DAYS TO
FACEBOOK PROFITS




