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The New Facebook Millionaires
1. Why Facebook is a MUST

Reach

Targeting

Local

Al (access for everyone)

B2C and B2B

Maximises Sales to Existing Customers

AN S ol

Facebook Marketing V Facebook Advertising

The Big Reason. It solves the biggest problem in Business

Suggested Post

Worried Directors Guide
Sponsored - €

Everything you need to know about your responsibilities being a company
director and advice on things like tax, finance, compliance, marketing, and

1l Like Page ***

Dan Nichols, Shaun Thornburgh and 4 others like Google AdWords

Google AdWords
Sponsored - €

1l Like Page

Start now with £75 ad credit. We'll help you create your first ad and set you
up for success.

turnaround/insolvency

Google AdWords

B ™ 47

ADWORDS.GOOGLE.COM
Claim your £75 ad credit. Sign Up

Download Google AdWords is the perfect tool to help your online
00 27 8 Shares O3
[II_\) Like (D Comment 2> Share 0O~ D Like () Comment /> Share 0~
Notes:
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The New Facebook Millionaires

2. The Big Breakthrough - Artificial
Intelligence, Machine Learning and Big Data

OR

“How to get all the Customers you need
incredibly cheaply”

Notes:
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The New Facebook Millionaires
3. The Power of Facebook Targeting

For the full list of Facebook’s Targeting options, go to:

https://www.cardellmedia.com/options/

Notes:
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The New Facebook Millionaires

4. Lookalike Audiences PLUS Pay per
Conversion - The Key To The Facebook
Goldmine

Put your Customers into Facebook
Create a Custom Lookalike Audience
Pick a Conversion Goal

Pick a Cost per Conversion

Select the Best Bidding Options

Let Facebook find your new Customers

ounkwnNeE

Notes:
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The New Facebook Millionaires

5. Machine Learning - The Goldmine just got
Deeper

Facebook uses Al to serve ads to people it
THINKS will be good customers

A 4

Facebook gets Sales/Leads

A 4

Facebook starts learning who responds
and who doesn’t

v

Facebook uses this learning to only serve ads
to people it KNOWS are likely to respond

A 4

So cost per sale/lead goes down

A 4

Facebook keeps learning -
price keeps dropping

Notes:
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The New Facebook Millionaires

6. Maximise Sales To Existing Customers

e Remarketing

e Buyers

e Buyers of specific products/services

e Buyers by Value

e Abandoned Carts

e Video

e The Remarketing Triad — Facebook, Google and YouTube

Notes:
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The New Facebook Millionaires

7. The Big Facebook Opportunity / The Big
Facebook Problem

The Opportunity — All the Customers you need
The Problem - If you don’t know what you’re doing, it won’t work
Example: Conversion Goals

— Brand awareness

— Reach

— Consideration

— Traffic

— App installs

— Engagement

— Video views

— Lead generation

— Messages

— Conversion — Sales

— Conversions - Leads

— Catalog sales

— Store visits

Notes:
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The New Facebook Millionaires

8. The Billion Bonus - Instagram and
Facebook Messenger

Campaign name Results Reach Impressions
Cost per result
Advanced Thinking 329 20,191 34,980
Leads
\
\

Audience Network Native, banner and interst... Desktop -_ - 1

Audience Network Native, banner and interst... Mobile 62 8,584 15,359

Facebook Stories Mobile - 16 24
Facebook Feed: News Feed Desktop 43 2,59 3,822 $3.54
Mobile 207 8,192 13,624 $4.71

Mobile 176 236

Mobile 120 138

|n5tagfam Desktop 92 173

Mobile 688 866

Messenger | Mobile 148 204

Mobile 456 532

Messenaer Mobfe - 1

Notes:
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