


THE 7 ESSENTIAL 
REQUIREMENTS FOR A 
PROFITABLE WEBSITE 
AND ONLINE 
MARKETING SYSTEM
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1) THE 80/20 HOMEPAGE RULE

→ 50% of people leave websites 
within 8 Seconds

→ 60% to 80% leave before 
scrolling down the page
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2) BENEFITS-FOCUSED COPY
→ Attention
→ Interest
→ Desire
→ Action
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3) OPTIMISED FOR RESPONSE

→ NOT just design focused
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WINNER

Performed	48%	better

vs.







WINNER

Performed	82%	better

vs.



Performed	103%	better

WINNER







WINNER

Performed	45.5%	better

vs.



Performed	34%	better

WINNER





VIDEO2



1. Attention
2. Credibility, Status and Authority
3. Information
4. Call to Action
5. All video should have a Professional 

Voiceover (The power of third party) 
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OMNIPRESENT VIDEO
→ Website
→ Facebook
→ YouTube
→ Email

VIDEO2



AN EMAIL 
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→ Capture visitors’ Email addresses
→ Lead Generation, Opt In and Enquiry 

Forms
→ Automatic, Email Sequences
→ Personalised Emails
→ Easy unsubscribe and compliance
→ Optimised for Delivery
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A MOBILE OPTIMISED 
WEBSITE4



60%



1. Mobile Friendly

MOBILE4



CARDELL MEDIA



ARIANNE MEDICAL SYSTEMS

1. Googlegeddon



2. Googlegeddon

MOBILE4



WHAT YOU NEED
1) A Mobile Friendly Website
2) Mobile Contextual Content
3) Mobile Friendly Video
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WHAT YOU NEED
4) A system that updates 

everything automatically
5) A Mobile Partner
6) Mobile Optimisation
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ANNOUNCING:
The Cardell Media X2 Mobile Platform 

A 50-Point System for Ultra-Profitable 
Mobile Websites for the exclusive use of 
Britain’s most successful businesses
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THE CARDELL MEDIA X2 MOBILE PLATFORM
→ Optimised Call to Action positioning
→ Standards compliant navigation using the 

"Burger" symbol
→ Ecommerce Mobile Search Optimisation
→ Form Optimisation (to make easier to type on 

phone)
→ ***Tap to Call***
→ Optimised for one-hand operation



THE CARDELL MEDIA X2 MOBILE PLATFORM
→ Rapid Content Appearance 
→ Multiple Device Browser Tests
→ Mobile specific minimised navigation
→ Set View Port Width
→ https:// Output
→ Render Reduced sized images to minimise

download time
→ Scroll Optimisation



THE CARDELL MEDIA X2 MOBILE PLATFORM
→ Font size
→ Ensure buttons are large enough to 

click with finger minimum 28x28px 
space around

→ Signal to Google when a page is 
formatted for mobile

→ Keep resources crawlable



THE CARDELL MEDIA X2 MOBILE PLATFORM
→ Mobile Compatible video
→ Ensure mobile redirects are consistent, 

and don't take users to irrelevant content
→ Ensure cross links point to relevant 

alternative version
→ SPEED -> Under 4s (on load) is best 

practice Focusing on the above the fold 
loading within this



THE CARDELL MEDIA X2 MOBILE PLATFORM
→ Touch elements spacing, make sure buttons 

are not too close to click with a finger
→ Give users touch feedback, so when they do 

an action signal with a change in colour, 
users with intermittent signal need to know

→ Contact Process Optimisation
→ Link addresses directly to maps directions



THE CARDELL MEDIA X2 MOBILE PLATFORM
→ Distraction processes - easy to pick up and 

continue
→ Ensure Carts stay for long periods of time, 

so users can come back to site a few days 
later and continue

→ Remarketing codes for across platform 
Remarketing -> users get distracted so bring 
them back

→ Order confirmations via SMS
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→ Google Friendly
→ NOT Link Building
→ Two Stages:

§ Site Building
§ Ongoing
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A SOCIAL MEDIA 
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WHAT YOU NEED
1) Facebook, Linkedin and Twitter pages 

integrated with Website
2) Regular posts for customer 

relationship building
3) Regular posts for Natural SEO benefits

A SOCIAL MEDIA STRATEGY6



A TEAM7






